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We are in business to protect, to solve critical 

packaging challenges and to leave our world better 

than we found it. Sustainability is at the core of how 

we do that, from our investments and operations to our 

products and partnerships.
 

Around the world, companies, nonprofits, governments 

and consumers are wrestling with some of the greatest 

sustainability issues of our time. Waste where it doesn’t 

belong is a problem, and we need to fix it. We are 

leading efforts to reduce resource, food and single-use 

plastic waste by developing essential plastics that are 

thinner, lighter and compatible with the current and 

future recovery systems.  

Many organizations are making major commitments to 

combat sustainability challenges. I’m proud that Sealed 

Air is one of those organizations. We recognize our 

responsibility to the environment and take it seriously.

 

In 2018 we announced Reinvent SEE, a strategy that is 

transforming everything we do from how we innovate 

A Message from Our CEO
Taking Our Sustainability Leadership to the Next Level

i

Ted Doheny
President & CEO

to how we solve packaging challenges. We also publicly 

pledged to deliver 100% recyclable or reusable packaging 

offerings, and 50% average recycled content across 

our portfolio by 2025 as part of the Ellen MacArthur 

Foundation’s New Plastic’s Economy Global Commitment. 

Together with partners such as the Alliance to End Plastic 

Waste and Materials Recovery for the Future, we are on a 

mission to eliminate waste.

We are well ahead of schedule in meeting our 2020 

Sustainability Goals. The progress we made in 2018 

is just the beginning. We continue to lead collaborative 

efforts and deliver packaging solutions that reduce waste 

and protect precious resources.

My challenge to all of you: Join us in our mission by 

making a personal commitment to do your part. Each of 

us plays a role in keeping our environment clean from 

litter and debris. Through seemingly small, but consistent 

actions, we can create a more sustainable future for all.  

https://sealedair.com/sustainability/2025-sustainability-plastics-pledge?utm_campaign=cc&utm_medium=cpc&utm_source=dotcom&utm_content=plastics-pledge-sustainability-report
https://sealedair.com/sustainability/2025-sustainability-plastics-pledge?utm_campaign=cc&utm_medium=cpc&utm_source=dotcom&utm_content=plastics-pledge-sustainability-report
https://sealedair.com/sustainability/2025-sustainability-plastics-pledge?utm_campaign=cc&utm_medium=cpc&utm_source=dotcom&utm_content=plastics-pledge-sustainability-report
https://www.ellenmacarthurfoundation.org/our-work/activities/new-plastics-economy
https://sealedair.com/media-center/news/sealed-air-joins-new-global-alliance-help-end-plastic-waste-environment?utm_campaign=cc&utm_medium=&utm_source=sustainability report&utm_content=aepw-sustainability-report
https://sealedair.com/media-center/news/sealed-air-joins-new-global-alliance-help-end-plastic-waste-environment?utm_campaign=cc&utm_medium=&utm_source=sustainability report&utm_content=aepw-sustainability-report
https://www.materialsrecoveryforthefuture.com
https://sealedair.com/2020-sustainability-goals?utm_campaign=cc&utm_medium=&utm_source=dotcom&utm_content=2020-goals-sustainability-report
https://sealedair.com/2020-sustainability-goals?utm_campaign=cc&utm_medium=&utm_source=dotcom&utm_content=2020-goals-sustainability-report
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At Sealed Air, we believe that sustainability and 

business go hand in hand. A key part of our business 

strategy comes from the mindset that creating societal 

value also creates economic benefits. By attacking waste

across our global footprint, making our operations and 

our customers’ operations more resource

efficient and increasing our labor productivity, we can

deliver more value. Above all – we can produce essential 

packaging solutions with fewer resources.
 

In 2014, Sealed Air launched an ambitious plan to 

achieve a set of 2020 Sustainability Goals. This was 

the first time the company had announced a public 

sustainability commitment. Fast-forward to the end of 

A Message from Our VP of Innovation & Sustainability

Ron Cotterman, PhD
VP of Innovation & Sustainability

2018, and we have already met most of those goals —

two years ahead of schedule. This report summarizes 

the progress of our sustainability journey, with examples 

across the globe.

One of the major themes in this report is innovation and 

the important role it plays in addressing sustainability 

challenges. To acknowledge these challenges, we have 

sharpened our focus on the materials we use, the way 

we design packaging and how we educate customers 

about recycling and reuse. These actions allow us to 

create packaging solutions that contribute to a circular 

ecosystem.

While Sealed Air is proud that it is meeting and 

exceeding its previous sustainability goals, our work 

is not done and there will be many more innovations 

to come. We continue to push Sealed Air to lead in 

sustainability with increased sustainability commitments 

and an expanded focus on plastics and circularity that 

will help us leave our world better than we found it.

ii

https://sealedair.com/2020-sustainability-goals?utm_campaign=cc&utm_medium=&utm_source=dotcom&utm_content=2020-goals-sustainability-report
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Everything we do and every decision we 

make should create value for our customers, 

employees, communities and stakeholders. 

Success to us is finding the ideal operational 

balance between our products, our price and 

our commitment to sustainability.

PRIORITY 
ISSUES

01

5
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Sealed Air participated in a materiality study in 2018, a process 

that identifies topics of importance to the company and its 

internal and external stakeholders. The assessment resulted in 

the identification of topics most relevant to deliver long-term 

value for Sealed Air’s customers, company and society. 

Internal and external stakeholders identified a wide range of 

topics of material importance, including things like community 

engagement, product safety and labor. Additionally, five 

topics of enhanced importance to Sealed Air were identified, 

including: 

• Greenhouse gas emissions and climate change 

• Circular economy 

• Petroleum-based plastics 

• Innovation and product design 

• Employee attraction and retention 

The current iteration of the materiality assessment will help 

Sealed Air hone its priorities and business strategies, allowing 

the company to continue developing innovative products and 

improving company operations that evolve with the changing 

needs of customers, stakeholders and the environment. 

2018 Materiality Study
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2025 SUSTAINABILITY & PLASTICS PLEDGE 

In 2018, Sealed Air made a bold commitment to sustainability 

by issuing a 2025 Sustainability & Plastics Pledge.

OUR GOAL
Design packaging solutions that 
are 100% recyclable/reusable and 
accelerate the use of recycled materials 
in our products by 2025. 

https://sealedair.com/sustainability/2025-sustainability-plastics-pledge?utm_campaign=cc&utm_medium=cpc&utm_source=dotcom&utm_content=plastics-pledge-sustainability-report
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2025 SUSTAINABILITY & PLASTICS PLEDGE 

ACHIEVING OUR GOAL 

We will achieve this goal by accelerating 

efforts within our company that will 

ultimately trickle down to the operations 

of our customers and by association, 

consumers. 

We will also work towards this goal 

through the following key initiatives: 

Invest in Innovation: Design and advance 

packaging solutions to be 100% recyclable 

or reusable.  

Eliminate Plastic Waste: Achieve an 

ambitious target of 50% average recycled 

content across all packaging solutions of 

which 60% is post-consumer recycled 

content. 

Collaborate for Change: Lead 

collaborations with partners worldwide to 

increase recycling and reuse rates. 

WHY NOW?  

At Sealed Air, we are in business to 

protect, to solve critical packaging 

challenges and to leave our world better 

than we found it. It’s no secret that plastic 

is a hot-button issue in today’s global 

society. You see it on the news and on 

social media almost daily.
  

For Sealed Air, it’s about more than just 

acknowledging plastic issues need to 

be addressed. It’s about taking action to 

solve those issues. We have the talent, 

resources and experience to be a leader 

in creating essential plastic packaging 

solutions that encourage a more circular 

economy.
   

We’ve also put in place specific targets 

for reducing energy, greenhouse gas 

emissions, water and waste within our 

own operations. Announcing this pledge 

was the next step in Sealed Air’s long-

standing commitment to creating a more 

sustainable future.

BETTER TOGETHER  

Sealed Air has been a participant in 

the Ellen MacArthur Foundation’s New 

Plastics Economy initiative for the 

past three years. In 2018, we signed 

on to the New Plastics Economy 

Global Commitment, joining more than 

270 companies, organizations and 

governments that pledge to eliminate 

plastic waste and pollution at the 

source.
  

Creating a circular plastics economy 

cannot be done alone. It requires similar 

commitments from other companies and 

organizations around the world to create 

products that can be reused and recycled.  

We’re better when we work together, 

and organizations such as the Ellen 

MacArthur Foundation are key to bringing 

together groups that can collectively 

help solve one of our planet’s biggest 

environmental issues.

Announcing this pledge 
was the next step in 
Sealed Air’s long-standing 
commitment to creating a 
more sustainable future.

https://www.ellenmacarthurfoundation.org/our-work/activities/new-plastics-economy
https://www.ellenmacarthurfoundation.org/our-work/activities/new-plastics-economy
https://www.ellenmacarthurfoundation.org/our-work/activities/new-plastics-economy/global-commitment
https://www.ellenmacarthurfoundation.org/our-work/activities/new-plastics-economy/global-commitment
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COLLABORATING FOR CHANGE 
As an industry leader, Sealed Air 

recognizes collaboration is key to 

ending plastic waste and is aligning 

with strategic partners to combine 

resources, expertise and corporate 

voices to find impactful ways to 

reuse and recycle plastic.  

Two of Sealed Air’s leading 

partners are the Alliance to End 

Plastic Waste and the Materials 

Recovery for the Future program.

ALLIANCE TO END 
PLASTIC WASTE 

Sealed Air recently joined the 

Alliance to End Plastic Waste, a 

global nonprofit organization of 

more than 35 companies that have 

made a five-year commitment to 

collectively invest $1.5 billion in 

solutions to help eliminate plastic 

waste in the environment. 

The Alliance unites companies 

that make, use, sell, process, 

collect, and recycle plastics. These 

organizations, which consist of 

plastic manufacturers, converters, 

consumer goods companies, 

brands, retailers and waste 

management facilities are working 

together to produce a meaningful 

impact on the environment and the 

industry. 

The companies will jointly develop 

solutions that minimize and manage 

plastic waste, as well as promote 

means to use waste plastics in a 

circular economy.

MATERIALS 
RECOVERY FOR THE 
FUTURE 
In 2018, Sealed Air partnered with 

the Materials Recovery for the 

Future (MRFF) research program, 

an industry collaborative that works 

to increase and enhance recycling 

options for flexible plastics.  

The MRFF is funded and led 

by two dozen companies and 

organizations, including Sealed Air, 

which joined the group in 2015 as 

a founding member. The overall 

goal of MRFF is to create value by 

improving the circular economy of 

plastics. Its pilot project seeks to 

prove that flexible plastic packaging 

can be effectively and efficiently 

collected through curbside 

recycling programs. 

https://sealedair.com/media-center/news/sealed-air-joins-new-global-alliance-help-end-plastic-waste-environment?utm_campaign=cc&utm_medium=&utm_source=sustainability report&utm_content=aepw-sustainability-report
https://www.materialsrecoveryforthefuture.com/
https://www.materialsrecoveryforthefuture.com/
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Sealed Air released an ambitious set of 
sustainability goals four years ago designed 
to reduce its overall operational footprint.

The goals include a 25% reduction in energy 
intensity, greenhouse gas intensity and 
water intensity in addition to diverting 100% 
of landfill waste. 

UPDATE ON SEALED AIR’S 
2020 SUSTAINABILITY GOALS 

ABOUT OUR 2020 GOALS 

GOALS SCHEDULED TO 
BE ACCOMPLISHED 
BY 2020. 

While the new, 2025 Sustainability and Plastic 

Pledge goals were announced this year, Sealed 

Air has been updating the progress of the 2020 

Sustainability Goals since 2014.

WHY THESE GOALS?

A growing competition for energy, increased 

stress on limited water supplies, climate change 

and managing waste operations are some of the 

biggest challenges facing the world today. 

Sealed Air believes in taking proactive steps 

to help combat these issues, which is why the 

company issued these 2020 goals and have 

worked diligently to reach them.  

https://sealedair.com/sustainability/2025-sustainability-plastics-pledge?utm_campaign=cc&utm_medium=cpc&utm_source=dotcom&utm_content=plastics-pledge-sustainability-report
https://sealedair.com/sustainability/2025-sustainability-plastics-pledge?utm_campaign=cc&utm_medium=cpc&utm_source=dotcom&utm_content=plastics-pledge-sustainability-report
https://sealedair.com/2020-sustainability-goals?utm_campaign=cc&utm_medium=&utm_source=dotcom&utm_content=2020-goals-sustainability-report
https://sealedair.com/2020-sustainability-goals?utm_campaign=cc&utm_medium=&utm_source=dotcom&utm_content=2020-goals-sustainability-report
https://sealedair.com/2020-sustainability-goals?utm_campaign=cc&utm_medium=&utm_source=dotcom&utm_content=2020-goals-sustainability-report
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UPDATE ON SEALED AIR’S 2020
SUSTAINABILITY GOALS 
OUR PROGRESS 
We are progressing with our 2020 sustainability goals and have met or exceeded many of them two years ahead of schedule: GOAL 2018 RESULT

OPERATIONAL EXCELLENCE GOALS 

SOLVING CUSTOMERS’ MOST CRITICAL CHALLENGES

GOAL: Divert 100% of our product 
and process waste from landfills

100%
78%

GOAL: 100% of our suppliers and operations 
meet ethical supply chain standards 

100%
76%

GOAL: 100% of our raw materials 
meet responsible materials criteria 

GOAL MET

GOAL: 100% of our new customer 
solutions provide sustainability benefits 
with quantified economic value 

GOAL MET

GOAL: 100% of new R&D products 
offer sustainability advantages over 
products being replaced

100%
93%

GOAL: Reduce the energy intensity 
of our operations by 25% 

GOAL EXCEEDED
0.235 KWH/$

GOAL: Reduce the water intensity 
of our operations by 25% 

GOAL EXCEEDED
0.304 LITER/$

GOAL: Reduce the greenhouse gas 
intensity of our operations by 25% 

GOAL EXCEEDED
0.090 KG CO2 EQ/$ 
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We are proud to have a reputation as leaders 

in innovation. But we don’t stop with ideas or 

concepts. From our labs and manufacturing 

sites, to our teams in the field, we are 

committed to doing whatever it takes to solve 

problems for our customers and finding better, 

more efficient ways of getting things done.

02

12

SUSTAINABLE 
INNOVATIONS
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Available in a hybrid, post-consumer 

recycled-content version reducing 

CO2 emissions by more than 50%
What is it? 

SEALED AIR brand of EcoPure foam is made from 

polyethylene resin derived from renewable sugarcane. 

How does it solve customer challenges?

The PE resin used in plant-based EcoPure foam has 

the potential to yield a negative carbon footprint while 

helping to create product cushioning and protection.

It performs as well as traditional polyethylene foam 

and provides superior performance compared to other 

plant-based options.  

It can be used for a wide range of applications 

including consumer electronics, household items and 

medical equipment. 

Recyclable with other 

polyethylene foams 

where facilities exist

Cultivation of sugarcane uses CO2 and releases O2, which 

means the PE raw material has a negative carbon footprint

PRODUCT SNAPSHOT

Sealed Air Brand EcoPure 
Sustainably Sourced Foam

SUSTAINABILITY
SNAPSHOT

02

https://sealedair.com/product-care/product-care-products/ecopure-plant-based-polyethylene-foam?utm_campaign=cc&utm_medium=&utm_source=sustainability report&utm_content=ecopure-sustainability-report
https://sealedair.com/product-care/product-care-products/ecopure-plant-based-polyethylene-foam?utm_campaign=cc&utm_medium=&utm_source=sustainability report&utm_content=ecopure-sustainability-report
https://sealedair.com/product-care/product-care-products/ecopure-plant-based-polyethylene-foam?utm_campaign=cc&utm_medium=&utm_source=sustainability report&utm_content=ecopure-sustainability-report
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PRODUCT SNAPSHOT

SUSTAINABILITY
SNAPSHOT

What is it? 

CRYOVAC brand Semi-rigid Food Packaging 

made with plant-based Resin is used to create 

thermoformed trays for fresh, perishable foods 

such as seafood, fresh meats, deli meats, 

refrigerated pasta, and protein snacks. This 

innovative rollstock material combines a core 

layer of plant-based resin within external layers 

of post-consumer recycled PET. The result is 

a high-barrier-property material that protects 

fresh foods and extends shelf life, while using 

significantly less traditional plastic by weight. 

How does it solve customer 

challenges?

Many Sealed Air food packaging customers have 

sustainability goals that contain plastic pledges 

much like our own. While we can all agree that 

the reduction of plastic waste in the environment 

is an important priority, it simply can’t come at 

the expense of food quality, product shelf life, or 

consumer safety.

Our plant-based resin is made with Plantic™, 

a renewable material produced from specialty 

starches and supplied through an agreement 

with Kuraray America, Inc. We carefully chose 

this ingredient to ensure the starch needed 

to produce it does not compete with the food 

supply, and that this material would only serve 

to enhance the barrier properties for which 

CRYOVAC brand food packaging is already well 

known.

By surrounding a renewable material with a 

post-consumer recycled material, this packaging 

maintains outstanding protective properties while 

helping our customers reduce traditional plastic 

use in thermoformed trays by as much as 90%. 

Cryovac® Brand Semi-Rigid Food 
Packaging Made with Plant-Based Resin

1402

Tray combines layers of 

recycled PET with plant-based 

resin to reduce use of traditional 

plastic by up to 90%

Compatible with existing top 

materials and equipment for 

easy material change over

Outstanding barrier 

performance to protect food 

freshness and safety

https://sealedair.com/media-center/news/sealed-air-offer-plantic-bio-based-food-packaging-united-states-canada-and-mexico?utm_campaign=cc&utm_medium=&utm_source=sustainability report&utm_content=plantic-sustainability-report
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03 SOLVING
CHALLENGES
We don’t just protect products from damage 

or food spoilage. We protect against pathogens 

and foodborne illness. We protect brands from 

reputational risk. We protect our customers’ 

operations from waste and unnecessary 

cost. And we create products, processes and 

partnerships that help protect our planet.

15
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CHINESE BEEF SUPPLIER 
INCREASES EFFICIENCY 
WHILE REDUCING 
ENVIRONMENTAL IMPACT 
Food and beverage markets continue 

to evolve as consumers seek more 

convenient ways to grocery shop. It’s 

happening across the globe, and in China 

it’s becoming an increasingly popular 

trend. 

Retail statistics bear this out:   

IDG Research reports the Chinese online 

grocery market is expected to be worth 

almost $180 billion USD by 2020, with a 

32% year-on-year growth projection.  

November 11, 2018 (Singles Day – one 

of China’s biggest shopping days of the 

year) had more than 18.86 billion RMB, 

or 2.8 billion USD, in food and beverage 

sales across e-commerce platforms, 

according to the Chinese Internet Data 

and Information Center.

While the numbers may be positive for 

e-commerce companies, this kind of 

rapid growth does not come without 

some complications. According to a 

survey from the Chinese Academy of 

Sciences, the amount of food waste 

in China over a two-year period was 

between 17 to 18 million tons per year. 

That’s enough food to feed 50 million 

people for one year.   
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CHINESE BEEF SUPPLIER GETS GREATER EFFICIENCY 
WITH REDUCED ENVIRONMENTAL IMPACT 

By 2020, per capita meat consumption 

in China is expected to be nearly 56 kg 

per person, according to Statista, and 

the Food and Agriculture Organization 

of the United Nations estimates that per 

capita waste by consumers in south 

and southeastern Asia is between 6 to 

11kg annually. 

The rising spoilage rate of fresh food 

is one of the challenges faced by 

the fast-growing food e-commerce 

sector, among other issues such as 

inadequate cold chain logistics, lack of 

standardization and low-distribution 

efficiency.
  

With China entering a new phase in 

food consumption and to meet the rise 

in food e-commerce, China’s leading 

beef processor, Kerchin Beef, looked 

for opportunities to bring innovative 

products to Chinese consumers. When 

Kerchin Beef and Sealed Air began 

working together, the goals were very 

clear: Develop beef products with 

extended shelf life that can be shipped 

efficiently while reducing food loss 

during distribution.
  

Kerchin Beef had previously used 

modified atmosphere packaging, which 

has a shelf life of approximately five to 

seven days. This short window meant 

Kerchin needed to be able to transport 

the product to consumers in a very 

short amount of time or increase its 

number of production facilities across 

the country to meet supply chain 

demands. Both were costly ways to do 

business. 

Always at the forefront of innovation, 

Kerchin Beef saw an opportunity to 

move from modified atmosphere 

packaging to vacuum-skin packaging, a 

concept that is popular in developed 

countries. Kerchin Beef chose Sealed 

Air’s CRYOVAC® brand of Darfresh® on 

Tray solution, which extends the shelf 

life of beef to approximately 35 days, 

five times what the company was 

previously getting with modified 

atmosphere packaging. The solution 

also offered a better food presentation 

for customers and consumers.   

“We’re pleased to be the first pioneer to 

launch Darfresh on Tray skin packaging 

for beef products throughout Asia. 

Kerchin has broken existing limitations 

on operation and logistics, and has 

delivered higher efficiency,” said Li He, 

Chairman of Kerchin Beef. 

Darfresh® on Tray creates zero film 

scrap and up to 40% less material 

waste. In addition, it offers faster 

processing speeds, which can 

significantly increase the amount of 

meat that can be packaged per hour.  

For Kerchin Beef, this kind of packaging 

not only increased efficiency, but also 

reduced food loss in distribution chains. 

Using the solution offered the company 

more flexibility for plant establishment, 

processing, inventory management 

and retail distribution. Creating more 

packaging efficiencies and using less 

materials was not only good for Kerchin 

Beef’s operations and bottom line, but 

also good for the environment.

CRYOVAC brand 
Darfresh® on Tray 
extends the shelf life of 
beef to approximately 
35 days, five times 
what the company was 
previously getting.

https://sealedair.com/food-care/food-care-products/cryovac-darfresh-tray-0?utm_campaign=cc&utm_medium=&utm_source=sustainability report&utm_content=darfresh-sustainability-report
https://sealedair.com/food-care/food-care-products/cryovac-darfresh-tray-0?utm_campaign=cc&utm_medium=&utm_source=sustainability report&utm_content=darfresh-sustainability-report
https://sealedair.com/food-care/food-care-products/cryovac-darfresh-tray-0?utm_campaign=cc&utm_medium=&utm_source=sustainability report&utm_content=darfresh-sustainability-report
https://sealedair.com/food-care/food-care-products/cryovac-darfresh-tray-0?utm_campaign=cc&utm_medium=&utm_source=sustainability report&utm_content=darfresh-sustainability-report


RECYCLED PET TRAY
Carbon Footprint Equivalents

Through its 2025 Sustainability and Plastics Pledge, Sealed Air 

is committed to accelerating the use of recycled materials in its 

packaging solutions.  

One of the areas where the company has already been using 

recycled materials is at its production facility in Passirana, Italy. 

Since 2014, this facility has purchased flakes made from plastic 

water bottles and used them to create the bottom trays used 

in Sealed Air’s CRYOVAC® brand of Darfresh® food trays. The 

polyethylene terephthalate (commonly known as PET) flakes 

originate from water bottles that have been recovered from curbside 

recycling programs. 

After being collected and sorted, the bottles are cleaned and 

chopped into flakes until the material achieves a suitable food-grade 

quality that guarantees it can be reused to manufacture food-grade 

packaging materials. The carbon footprint of recycled PET flakes is 

on average 60% lower than virgin PET. 

Sealed Air extrudes PET flakes into a film that’s incorporated into 

the Darfresh solution, a fresh food tray that protects and preserves 

meat, poultry, seafood and cheese using vacuum-skin packaging 

technology. In 2018, the Passirana plant purchased 7,000 tons of 

PET flakes, which produced about 260 million trays.  

FROM CURB TO CONSUMER: 
HOW SEALED AIR IS USING RECYCLED MATERIALS  

1803
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2,569
passenger vehicles 
driven for one year

1,449
homes’ energy use 

for one year 

29,584,352
miles driven by an average 

passenger vehicle 

The GHG emission reductions 
made from recycled PET in 
Passirana plant are  equivalent to: 

https://sealedair.com/media-center/news/sealed-air-offer-plantic-bio-based-food-packaging-united-states-canada-and-mexico?utm_campaign=cc&utm_medium=&utm_source=sustainability report&utm_content=plantic-sustainability-report
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DOING MORE WITH LESS IS KEY 
TO SUSTAINABLE PACKAGING  
Crestron Electronics, a global leader in workplace technology, provides 

companies with control and automation systems for the office, campus 

and home. Its flagship product, the Crestron Mercury™, is used by 

companies seeking to combine video conferencing platforms with 

collaboration applications. The product is an all-in-one tablet solution 

that supports both.  

After investing millions of dollars and thousands of hours into the 

research and development of the Crestron Mercury, the company 

directed its focus on how it was to safely ship the sensitive electrical 

equipment to customers across the globe. 

https://sealedair.com/customer-success-stories/crestron?utm_campaign=cc&utm_medium=&utm_source=sustainability report&utm_content=crestron-case-study
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Crestron teamed with Sealed Air for packaging 

that would not only prevent damage during transit 

but also improve the product’s presentation 

during the unboxing experience while offering 

sustainability properties.  

Working with Crestron’s shipping partner Sealed 

Air recommended SEALED AIR brand of Korrvu® 

Retention packaging, a high-performance solution 

that uses corrugated frames and flexible film 

to hold items in place, while simultaneously 

showcasing the product within the box.  

With Korrvu, Crestron was able to use smaller, 

rightsized boxes to ship products – which 

ultimately lowers emissions, leaves a smaller 

carbon footprint and reduces shipping costs. The 

solution is also curbside recyclable after removing 

the plastic film.   

“Korrvu gave us a great option with a great 

presentation without a lot of bulk and other things 

around our products that are not environmentally 

friendly,” said Joseph Sarrasin, Head of Product 

and Unified Communications at Crestron 

Electronics. 

Eliminating product damage is not only good for 

Crestron’s brand reputation, it’s even better for 

the environment. Not only are damaged products 

inconvenient to the recipient, the items also 

produce a negative impact on the environment. 

The emissions, energy and additional packaging 

materials required to return something that is 

damaged and ship a new one can far outweigh 

the costs of using the right kind of packaging to 

ensure a product arrives intact and undamaged.  

SEALED AIR brand Korrvu Retention packaging 

exemplifies Sealed Air’s commitment to innovative 

packaging solutions that reinvent the way 

customers maneuver the increasing demands of 

e-commerce.  

With SEALED AIR brand 
Korrvu, Crestron was able to 
use smaller, rightsized boxes 
to ship products – which 
ultimately leaves a smaller 
carbon footprint and reduces 
shipping costs.

DOING MORE WITH LESS IS KEY 
TO SUSTAINABLE PACKAGING 

https://sealedair.com/korrvu-packaging?utm_campaign=cc&utm_medium=&utm_source=sustainability report&utm_content=korrvu-sustainability-report
https://sealedair.com/korrvu-packaging?utm_campaign=cc&utm_medium=&utm_source=sustainability report&utm_content=korrvu-sustainability-report
https://sealedair.com/korrvu-packaging?utm_campaign=cc&utm_medium=&utm_source=sustainability report&utm_content=korrvu-sustainability-report
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MAKING MEAL-KIT PACKAGING 
BETTER FOR THE ENVIRONMENT
Convenience is a major concern for today’s consumers. As life becomes more hectic, many 

people are looking for solutions such as pre-made recipe kits to help make everyday life easier. 

These meal kits have become increasingly popular among Millennials, according to a Nielsen 

Homescan Panel Custom Survey. In 2018, the 

number of meal kit subscriptions increased 36% 

mainly because of the convenience factor. 

As more shoppers are choosing e-commerce 

over traditional retail, they are also requesting 

their online orders be environmentally friendly. 

According to the Nielsen survey, sustainable 

products accounted for 22% of total store sales in 

2018 and that food packaging has become as much 

a consideration as the food itself when making a 

purchase.  

For Sun Basket, a meal-kit delivery service focused 

on organic ingredients, maintaining a commitment 

CONSUMER PREFERENCES
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to sustainable practices was important to the company 

and its customers. That’s why Sun Basket selected 

SEALED AIR brand of TempGuard™ box liners to 

insulate its shipping boxes. 

TempGuard thermal insulation is made from recycled 

paper tested to International Safe Transit Association 

certification standards to ensure contents maintain 

proper temperatures for one-and two-day ground 

shipping. The padded material also cushions items 

during handling and transit. 

WHY THE SOLUTION WORKED 
FOR SUN BASKET 
With TempGuard liners, Sun Basket has been able to 

provide customers with an easy, curbside recycling 

option and reduce its carbon footprint. 

Because the TempGuard liner is one inch thinner 

than the material previously used by Sun Basket, the 

company was able to reduce the carton dimensions of 

its shipping boxes by almost 25%. Sun Basket’s smaller 

packaging enables trucks to carry more than 30% more 

boxes per shipment than before, further reducing the 

brand’s carbon footprint.

“At Sun Basket, sustainability is one of our core values, 

and one of the ways we approach that is by ensuring 

that all of our packaging is recyclable or compostable,” 

said Michael Golub, SVP of Strategy and Finance for 

Sun Basket. “We are excited about this insulation 

because, among other things, it made the recycling 

process even easier for our customers while at the 

same time reducing the size of our box, for both a 

sustainability and customer experience win.” 

MAKING MEAL-KIT PACKAGING 
BETTER FOR THE ENVIRONMENT 

Sun Basket was able to reduce the 
carton dimensions of its shipping 
boxes by almost 25%. Smaller 
packaging enables trucks to carry 
over 30% more boxes per shipment 
than before, further reducing the 
brand’s carbon footprint.

https://sealedair.com/product-care/product-care-products/tempguard?utm_campaign=cc&utm_medium=&utm_source=sustainability report&utm_content=tempguard-sustainability-report
https://sealedair.com/product-care/product-care-products/tempguard?utm_campaign=cc&utm_medium=&utm_source=sustainability report&utm_content=tempguard-sustainability-report
https://sealedair.com/product-care/product-care-products/tempguard?utm_campaign=cc&utm_medium=&utm_source=sustainability report&utm_content=tempguard-sustainability-report
https://sealedair.com/product-care/product-care-products/tempguard?utm_campaign=cc&utm_medium=&utm_source=sustainability report&utm_content=tempguard-sustainability-report
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04 PROTECTING 
OUR PEOPLE 
& COMMUNITIES
Our success would not be possible without 

our hard-working employees across the globe. 

Leaving our world better than we found it 

starts with them and we achieve this by 

creating safe places to work that are focused 

on the communities where they live, work 

and do business. 
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SUSTAINABILITY LEADERSHIP STARTS WITH 
A DIVERSE AND INCLUSIVE WORKFORCE   
At Sealed Air, we believe that world-class, global companies grow 

faster and become sustainability leaders when inclusion comes first 

and diversity is an integral part of the business strategy. 

We have already started this journey. Our growing focus on diversity 

and inclusion is a critical part of driving a high-performance culture 

and meeting our company’s commitments to sustainability. 

TAKING ACTION 
GLOBALLY & LOCALLY  
Sealed Air operates in more than 45 countries around the world 

and therefore has a naturally diverse workforce that is positioned to 

respond to environmental challenges. From funding and participating 

in environmental clean-up efforts in the United States and India to 

our support of global sustainability initiatives in partnership with 

organizations such as the Ellen MacArthur Foundation, our employees 

are taking action within the many communities we serve. 

SOLVING PROBLEMS DIFFERENTLY 

Our diverse perspectives also impact how we collaborate and solve 

problems. These perspectives position us to respond and innovate 

faster in order to solve our customers’ biggest challenges.  

This is amplified in our many labs and research centers. From 

Charlotte to Singapore, our expert teams work to develop new, 

sustainable technologies and solutions.  
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RETAINING AND ADVANCING DIVERSE TALENT  

In a global organization, the one universal measure of diversity is gender. Sealed Air is on a journey 

toward greater gender diversity and has a strategy in place to accelerate it. With two female leaders on 

our executive leadership team and two female members on our board of directors, we are on a path 

forward, but know there is much more to do to drive our diversity and inclusion efforts. 

We have established organizations devoted to moving the needle forward. One example is our Women’s 

Initiative Network (WIN). With 20 groups in place around the world, this organization focuses on attracting, 

retaining and advancing women within the workplace. In partnership with Sealed Air’s global human 

resources team, WIN is leading the company-wide campaign SEE Women Rising, which is based on the 

book How Women Rise.

COMMITTING TO CHANGE 
Sealed Air believes a more diverse and inclusive culture starts with a commitment from the 

top. In 2018, Sealed Air CEO Ted Doheny joined more than 600 other leaders from around 

the globe in signing the CEO Action for Diversity and Inclusion pledge.  

The pledge is part of the CEO Action for Diversity & Inclusion™ commitment, a CEO-driven 

business pledge (formed and led by a steering committee of CEOs from leading companies 

such as Procter & Gamble) to advance diversity and inclusion in the workplace and to help 

companies reach diversity and inclusion goals in a collaborative and efficient way.  

In the future, Sealed Air’s efforts to create a diverse and inclusive workplace will continue 

with a concentrated focus on manager training.   

Sustainability and diversity and inclusion remain at the center of Sealed Air’s business 

strategy. We will continue to strive to make a difference in the industries and communities we 

serve and expand all areas of diversity throughout the company.  

https://www.ceoaction.com/
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CREATING A HEALTHY,  SAFE 
& SUSTAINABLE WORKFORCE

As a company with global manufacturing operations, 

the health and safety of our employees is a top priority. 

We regularly track, report and manage our operations 

to ensure that everyone who works at Sealed Air has a 

safe and healthy environment in which to do their job.  

In 2018, Sealed Air achieved a Total Incident Rate of .53, 

which represents the number of injuries per 200,000 

hours worked. This number is a 42% reduction since our 

benchmark year 2012. To put it simply: fewer incidents 

equals a safer work environment. 

Our industry-leading safety results were achieved 

through a comprehensive series of global programs 

that include behavior-based safety training and hazard 

recognition and remediation, all of which will continue to 

be implemented across operations as we strive to make 

our facilities safe places to work.  
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It is Sealed Air’s responsibility as a corporate citizen to leverage the company’s global resources and 

expertise to affect positive and meaningful change for communities and the planet. 

Here are a few examples of Sealed Air’s corporate social responsibility efforts across the globe. 

FARESHARE (AUSTRALIA)
 
FareShare is a nonprofit organization that takes surplus food from supermarkets and food 

processors and turns it into meals for low-income populations. In 2018, Sealed Air donated more 

than 1.2 million re-heatable Cryovac® brand food pouches that were compatible with Cryovac 

brand equipment already owned by FareShare. This donation allowed FareShare to prepare and 

donate meals to 250 nonprofit organizations throughout the Melbourne area. Additionally, Sealed 

Air donated 600,000 pouches to support FareShare’s Brisbane location. 

1.5 million Cryovac® brand food 
pouches donated
Meals donated to 250 nonprofit 
organizations 

+
+

CORPORATE SOCIAL 
RESPONSIBILITY

https://www.fareshare.net.au/
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VERSOVA BEACH CLEANUP (INDIA)

Considered Mumbai’s dirtiest shoreline, Versova Beach went through a major 

two-year cleanup effort in 2018 supported by corporations such as Sealed 

Air. Employees at our Mumbai office voluntarily removed garbage from the 

beach during several clean up sessions over the past few years. Sealed Air 

also contributed funds to maintain the cleanup efforts during the week, when 

fewer community volunteers were available. 
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GOOD360 (UNITED STATES) 

Good360 is a nonprofit that distributes essential goods to 

other local nonprofits in communities impacted by natural 

disasters.  Following back-to-back hurricanes Florence and 

Michael, which devastated parts of the southeastern United 

States in 2018, Sealed Air donated more than 7,800 rolls 

of plastic tarps that were used by storm victims as roof 

coverings and makeshift walls. Made from plastic scrap 

recycled from Sealed Air manufacturing facilities, the tarps 

were specifically designed for Good360 and were used to 

haul away storm-related debris.  

7,800 tarps made from 
recycled material donated +

https://good360.org/
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The results of Sealed Air’s commitment to operational efficiency 
and sustainability are consistently noticed by customers, suppliers 
and independent third parties such as Carbon Disclosure Project. 

CDP is an international nonprofit environmental disclosure system 
that scores companies on self-reported environmental data. 
CDP scores provide a benchmark for companies to compare 
environmental efforts against peers. 

In response to the 2018 CDP Climate Change questionnaire, 
Sealed Air was awarded a position on the CDP Supplier 
Engagement leader board for its efforts to mitigate the effects of 
climate change across the global supply chain. This achievement 
places the company among the top 3% of approximately 
5,000 organizations evaluated and solidifies its commitment to 
environmental stewardship.

CDP also awarded Sealed Air an A- Climate Change score, for 
the second year, for its work towards reducing the environmental 
impacts of products and operations. In 2018, the average climate 
change score for companies in the same sector as Sealed Air 
was B-, while the average score for companies in North America 
was C. 

In 2018, Sealed Air reduced its overall greenhouse gas emissions 
by 9,931 metric tons compared to the prior year by making 
operational activity changes, such as new lighting and updated 
equipment, and encouraging employees to submit ideas or test 
energy reduction methods in their daily activities and across the 
facilities.  

Sealed Air understands operations can impact the communities 
where employees live and work, and where the company does 

business with customers. Because of this, Sealed Air continually 
evaluates its facilities for sustainable improvements and will 
continue to make adjustments as the company continues to be a 
global leader in corporate sustainability. 

SEALED AIR RECOGNIZED BY 
CARBON DISCLOSURE PROJECT 
FOR ENVIRONMENTAL STEWARDSHIP

9,931
Metric tons of Greenhouse Gas 

emissions reduced in 2018

iii
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Sealed Air is committed to environmental 

responsibility through all aspects of our 

business. We are proud to have received 

recognition for our sustainability efforts, 

whether through packaging or corporate 

sustainability initiatives. 

AWARDS &
RECOGNITION
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www.sealedair.com

Sealed Air is in business to protect, to solve critical packaging challenges, and to leave our world better than we found it. Our portfolio of leading packaging 

solutions includes Cryovac® brand food packaging, Sealed Air® brand protective packaging, and Bubble Wrap® brand packaging, which collectively enable 

a safer, more efficient food supply chain and protect valuable goods shipped around the world. Sealed Air generated $4.7 billion in sales in 2018 and has 

approximately 15,500 employees who serve customers in 123 countries.

http://https://sealedair.com/?utm_campaign=cc&utm_medium=&utm_source=sustainability report&utm_content=homepage-sustainability-report 
http://https://sealedair.com/?utm_campaign=cc&utm_medium=&utm_source=sustainability report&utm_content=homepage-sustainability-report 

