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GRI: Company guidelines - Organization-wide policy that defines the organization’s overall 
commitment related to the Human Rights Aspects.

International Social Policy: In view of the organization’s growing international presence, Axel Springer 
SE has adopted a catalog of social standards. This “International Social Policy” is a set of binding gui-
delines on social integrity and applies to all the organization‘s activities worldwide. Read the complete 
catalog of the internationally applicable social standards at www.axelspringer.de.

GRI: Organizational responsibility

The ultimate responsibility for labor aspects lies with the Executive Board of Axel Springer SE.

GRI: Procedures related to training and raising awareness

Principles of Leadership were introduced at Axel Springer in 2008. The principles should give mana-
gers scope for action, providing transparency with regard to the demands and expectations of the 
leadership role. This involves training for employees and executive staff. Read the full text of the Prin-
ciples of Leadership on page 19.

GRI: Monitoring

The Internal Control System (ICS) is an integral part of the Axel Springer SE corporate governance 
system and supports the achievement of the strategic business objectives. For this, the effectiveness 
of the specified risk control measures is monitored systematically in the context of risk management. 
The internal control system has the task of ensuring that the risk control measures also are actually 
carried out by the risk owners.  For this purpose, the control system undergoes a systematic self-
evaluation to verify the functionality and effectiveness of the entire control system. Carrying out ICS 
activities allows for the detection of errors and irregularities.

1.2 Details and references for the reporting period 2012 + 2013

1.2.1 Aspect: Investment and Procurement Practice

HR1 Percentage and total number of significant investment agreements that include human 
rights clauses or that have undergone human rights screening.

Every significant investment or procurement undergoes human rights screening as part of the due 
diligence processes.

In view of the organization’s growing international presence, Axel Springer SE has adopted a catalog 
of social standards. This “International Social Policy” is a set of binding guidelines on social integrity 
and applies to all the organization‘s activities worldwide. These standards, for example, form part of 
the contracts for the magazines licensed to other publishing companies. 

HR2 Percentage of significant suppliers and contractors that have undergone screening on 
human rights and actions taken.

Every significant investment or procurement undergoes human rights screening as part of the due 
diligence processes.

Business partners are informed of the company‘s Code of Conduct. Since 1995, Axel Springer has 
been making sure that paper suppliers comply with the contractually agreed forestry standards with 
respect to the clause pertaining to the protection of indigenous peoples. As a customer of publication 
paper manufacturers in many countries, the company also visits on site seeking information on the 
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social, economic and ecological conditions in forestry as well as in pulp and paper production. The 
International Social Policy forms a part of the contracts of the magazines licensed to other publishing 
companies for example.

HR3 Total hours of employee training on policies and procedures concerning aspects of hu-
man rights that are relevant to operations, including the percentage of employees trained.

The leadership principles introduced by Axel Springer SE in 2008 are part of the annual continuing 
education program for employees and managers.  This includes seminars on equality, diversity, health 
management, labor law, reflection on the leadership role, intercultural competence, conflict manage-
ment, and press law.

Axel Springer in Germany had a total number of 105,095 training hours in 2013, thus around 21.9 
percent fewer than in 2011.

Additional aspects from the GRI „Media Sector Supplement“:
The training courses offered relating to editorial content include journalistic ethics (Axel Springer Aka-
demie), Code of Conduct, press law, data protection, etc.

1.2.2 Aspect: Non-discrimination

HR4 Total number of incidents of discrimination and actions taken

Incidents of discrimination are not known. Since August 2006, the General Equal Treatment Act (AGG) 
has been in force in Germany, which is used to put into practice the corresponding European Union 
anti-discrimination guidelines. In internal seminars, employees have been instructed on the guidelines 
of the General Equal Treatment Act (AGG).

1.2.3 Aspect: Freedom of Association and Collective Bargaining

HR5 Operations identified in which the right to exercise freedom of association or collective 
bargaining may be at significant risk.

No cases of this type have been reported. Axel Springer SE respects the freedom of its employees to 
create an association to represent themselves and to join and actively participate in this association. 
The company will work with the employees‘ associations fairly, constructively and in a spirit of trust.

1.2.4 Aspect: Child Labor

HR6 Operations identified as having significant risk for incidents of child labor, and measu-
res taken to contribute to the elimination of child labor.

No risks of this type were detected in the context of our business activities. Monitoring is the res-
ponsibility of the Internal Control System ICS as well as the Internal Audit Department. Item three of 
the company’s International Social Policy underlines the principle of protection of children and young 
persons: „Axel Springer does not accept the illegal employment of children and young people – neit-
her within its own organization nor by its business associates. The legal employment of children and 
young people is also not to be detrimental to their physical and mental development.“
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1.2.5 Aspect: Forced and Compulsory Labor

HR7 Operations identified as having significant risk for incidents of forced or compulsory 
labor, and measures taken to contribute to the elimination of forced or compulsory labor.

No risks of this type were detected in the context of our business activities.

1.2.6 Aspect: Security Practices

HR8 Percentage of security personnel trained in the organization’s policies or procedures 
concerning aspects of human rights that are relevant to operations.

The Corporate Security division is responsible for the security of people, information, equipment, 
events, etc. At the company’s locations in Germany and abroad, employees and external service pro-
viders are advised and trained with regard to legal framework conditions, the Code of Conduct and 
customer orientation.

1.2.7 Aspect: Indigenous Rights

HR9 Total number of incidents of violations involving rights of indigenous people and ac-
tions taken.

No cases of this type were detected in the context of our business activities.

HR10 Percentage and total number of operations that have been subject to human rights 
reviews.

The Governance, Risk & Compliance division is responsible within Corporate Governance for the 
topics of Risk Management, Internal Control System, Compliance, as well as Guidelines and Authori-
zation Management. This also includes human rights issues.

In principle Corporate Governance encompasses the management and supervision of the company. 
The objective of good corporate governance is responsible company management, which is trans-
parent and comprehensible thereby promoting the trust of national and international investors, custo-
mers, employees and the general public in Axel Springer.

Compliance for Axel Springer means compliance with legal requirements, voluntary commitments and 
corporate guidelines. Newly created in 2010, the division of Governance, Risk & Compliance analy-
zes the compliance risks of all divisions. At the same time both executives and employees were given 
extensive information about the Code of Conduct.

In addition, a preventative compliance management system for the entire company was set up. Its 
priorities include the consultation of employees with regard to facts relevant to compliance such as 
the prevention of corruption.

Commentary within the framework of the GRI „Media Sector Supplement“:
The motivation of employees and journalistic credibility are essential prerequisites for the success of a 
media company. They form a virtual natural barrier against grievances in the field of human rights.
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HR11 Number of complaints and grievances related to human rights as well as methods 
and mechanisms for resolution.

No complaints or grievances related to human rights were recorded in the 2012 / 2013 reporting 
period.

The Internal Control System (ICS) is an integral part of the Axel Springer SE corporate governance 
system and supports the achievement of the strategic business objectives. The key task of the Inter-
nal Control System, in addition to covering any procedural and/or operational risks, is that of ensuring 
that the risk control measures also are actually carried out by the risk owners.

Commentary within the framework of the GRI „Media Sector Supplement“:
The motivation of employees and journalistic credibility are essential prerequisites for the success of a 
media company. They form a virtual natural barrier against grievances in the field of human rights.

2 Society

The following indicators meet the G 3.1 MSS Guidelines of the „Global Reporting Initiative“ (GRI) for 
the uniform, international structuring of sustainability reports. („MSS“ stands for Media Sector Supple-
ment.)

The abbreviation „SO“ in the GRI Numbers stands for „Society“.

2.1 Management Approach

GRI: Goals - Organization-wide goals regarding performance relevant in the Field of Society.

Axel Springer is one of the leading integrated multimedia print, online and Web TV companies in 
Europe. Whether printed or digital: every medium obeys its own laws, but the quality of the content 
is decisive everywhere. News, views, well told stories – that’s what it’s about in the future and what it 
was always about. Our work is networked and cross-media thus integrating the different worlds.

It is a question of journalistic credibility for Axel Springer, to commit itself to the concerns of our rea-
ders and viewers and of society as a whole. The various spheres of activity of our social commitment 
– our media, readers and employees as well as the company itself can be found on page 107.

GRI: Company guidelines - Organization-wide policy that defines the organization’s overall 
commitment related to the Society Aspects.

Axel Springer is the only independent media company to have a corporate constitution. The five 
principles expressed therein serve as a foundation for publishing operations. They define fundamental 
convictions on social policy, yet do not set out an opinion. Further information can be found on page 
11.

In addition to these five principles, the company has also defined values that distinguish Axel 
Springer‘s corporate culture. In 2008 leadership principles were introduced at Axel Springer, giving 
managers a framework for action in their daily work.

Guidelines of Journalistic Independence at Axel Springer: The editors-in-chief and publishing directors 
of the company developed guidelines to safeguard journalistic independence at Axel Springer and 
introduced them in August 2003 in co-ordination with the Executive Board. Further information can be 
found on page 68.
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The catalog of social standards which was published in July 2004 is a binding guideline for social 
integrity and applies to all the company‘s activities throughout the world. Axel Springer SE attaches 
great importance to good corporate governance in the management and control of the enterprise. 
Moreover, with its first environmental report in 1994 the company published a four-point environmental 
guideline.

GRI: Organizational responsibility

The ultimate responsibility for questions relating to social responsibility lies with the Executive Board of 
Axel Springer SE.

GRI: Procedures related to training and raising awareness

The range of seminars on offer, among other things, helps to raise awareness. The principles and gui-
delines of Axel Springer SE are the starting point. Human Resources Development offers all its emplo-
yees tailor-made training programs. These programs include

• Seminars for employees from all divisions
• Seminars for all executives
• Seminars from the Axel Springer Akademie
• Onboarding for new employees.

GRI: Monitoring

The company‘s social commitment is reviewed and updated in an ongoing exchange of ideas with our 
stakeholders.

Readers and users of our media services, advertising and print customers, employees, investors, 
neighbors, visitors, school pupils, students, scientific institutes, state supervisory authorities and regu-
lators, suppliers, NGOs and the media express particular interest in the organization’s operations as 
well as its products at home and abroad.

Additional aspects from the GRI „Media Sector Supplement“:
Anti-corruption measures: The requirements for safeguarding journalistic independence at Axel Sprin-
ger are laid down in the following guidelines (excerpt from the Code of Conduct):

• Publishing staff as well as editors are called upon to make a clear distinction between editorial copy 
and publications for advertising purposes and to adhere to the regulations for paid advertising.

• The journalists at Axel Springer ensure jointly with the publishing staff that a distinction is made bet-
ween advertising and editorial copy. Advertising, – either through its overall design or major compo-
nents, for example, its typography – may not create the impression that it is part of the title‘s editorial 
material. If there is any doubt, the advertisement must be clearly marked and in sufficiently large type 
as such; attempts by advertising clients or other interested parties to influence content are to be resis-
ted and no agreements may be entered into that could compromise a journalist‘s independence.

• Editorial publications may not under any circumstances be influenced by the personal or business 
interests of third parties or the personal economic interests of editors.
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• The journalists at Axel Springer shall not report on persons with whom they have a close relati-
onship, especially family members, in the form of copy or photographs unless there is an objective 
reason for doing so that has been approved by their superior; shall not use their reporting to reap 
benefits for themselves or others; shall consult their superior if the membership of or the holding of an 
office or a seat in a society, political party, association or other institution, investment in a company, 
permitted secondary employment or through a relationship with persons or institutions the impression 
might be created that the neutrality of their reporting on such societies, political parties, associations, 
persons or other institutions is thereby compromised; pay particular attention to the observance of the 
legal regulations and ethical obligations of the press concerning inside and other information which 
may potentially affect security prices.

• In order not to endanger independent journalistic work through the exercise of personal advantage, 
the mere appearance of the fact that journalists‘ freedom of decision could be affected by the granting 
of invitations or gifts is to be avoided.

• The journalists at Axel Springer ensure that all costs (travel, entertainment etc.), incurred in the 
course of their research are paid by the editorial office; any exceptions are to be approved by the 
editor-in-chief; are not to accept gifts that constitute a personal benefit, or – if acceptance is impossi-
ble to refuse – to pass them on to a charity.

2.2 Details and references for the reporting period 2012 + 2013

2.2.1 Aspect: Community

SO1 Nature, scope, and effectiveness of any programs and practices that assess and mana-
ge the impacts of operations on communities, including entering, operating, and exiting.

Having good relations with neighbors is an important principle in all of the company’s locations.

• Negative influences on the environment are avoided at the printing facilities.
• An emergency and environmental management system has been implemented at all locations.
• When conversions or new buildings are planned, the company always carries out location  
    analyses in co-ordination with the authorities.

As a customer of publication paper manufacturers, the company seeks information in many countries 
on the social, economic and ecological conditions in forestry as well as in pulp and paper production.

The company’s Corporate Sustainability Office is in continuous contact with numerous non-govern-
mental organizations. One key focus in 2012 and 2013 was the „Canadian Boreal Forest Agreement“ 
(CBFA).

Actions taken for the dissemination and accessibility of journalistic content include, among other 
things, the development of press outlets, the expansion of journalistic services on the Internet, either 
as audio or moving image files as well as apps.

Development of media skills: Axel Springer SE promotes the media skills of young people with a range 
of measures.
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2.2.2 Aspect: Corruption

SO2 Percentage and total number of business units analyzed for risks related to corruption

As part of the integrated Compliance and Risk Management System introduced at Axel Springer, a 
systematic collection and evaluation of all annual compliance-related risks, also including corruption, is 
carried out every year.  Furthermore, corruption-related risks are the subject of audits by the Group‘s 
internal audit department. Whenever evidence of corruption-related risks emerges from compliance-
related reporting or the compliance management system, audits and investigations, this flows into 
the inventory of risks. In this respect, 100% of the active operational holdings in the risk management 
system as well as the divisions of Axel Springer SE were the object of observation by Compliance and 
thus corruption-related risks.

SO3 Percentage of employees trained in organization’s anti-corruption policies and  
procedures

In 2012 and 2013, employees were instructed in and made aware of compliance issues. The com-
munication measures carried out internally and the seminars and training offered address in different 
places the values as well as the principles of leadership and conduct contained in the Code of Con-
duct at Axel Springer, including consistent compliance with justice and the law. During the reporting 
period, 100% of the senior staff or the senior leadership of Axel Springer SE and a further 695 em-
ployees, in particular employees from the sales area, were trained on the Code of Conduct and lawful 
behavior in instructor-led seminars.

SO4 Actions taken in response to incidents of corruption

As soon as incidents of corruption are known, these are to be reported. Such incidents are subject to 
a standardized process – where appropriate with defined escalation levels. Possible measures range 
from a detailed analysis of the relationships between cause and effect, the adjustment of processes 
and internal control systems up to training and sanctions. The focus is on the prevention of incidents 
of corruption. Quantitative data is not collected in order to protect confidentiality.

(Note regarding SO4: No quantitative data is collected in order to protect confidentiality.)

2.2.3 Aspect: Public Policy

SO5 Public policy positions and participation in public policy development and lobbying

Standing up for the legal and economic prerequisites of a free press is one of the central concerns 
of Axel Springer SE. This is why the company is involved – both directly and indirectly – in a number 
of associations and initiatives. The company is entered in the Transparency Register of the European 
Parliament, for instance. Further information can be found on page 94.

Commentary within the framework of the GRI „Media Sector Supplement“:
One of the central concerns is ancillary copyright for press publishers: Every day, thousands of articles 
are produced at great expense in German newspaper and magazine publishing houses, which can, 
in the Internet age, be partially or completely taken over, recycled and commercially marketed by third 
parties within seconds. For this reason, the protection of intellectual property in Germany has been 
strengthened by the Ancillary Copyright for Press Publishers which has been in force since the middle 
of 2013.
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SO6 Total value of financial and in-kind contributions to political parties, politicians, and 
related institutions by country.

Axel Springer SE does not support any political parties, nor does it make any illicit contributions of this 
kind.

Commentary within the framework of the GRI „Media Sector Supplement“:
Axel Springer SE does not support any political parties, nor does it make any contributions of this 
kind.

2.2.4 Aspect: Anti-Competitive Behavior

SO7 Total number of legal actions for anti-competitive behavior, anti-trust, and monopoly 
practices and their outcomes.

There are no legal actions of this type.

2.2.5 Aspect: Compliance

SO8 Monetary value of significant fines and total number of non-monetary sanctions for 
non-compliance with laws and regulations.

The publishing companies are advised by the legal departments of the company with the aim of 
avoiding fines and non-monetary sanctions for non-compliance with laws and regulations. Cases of 
significant fines as well as non-monetary sanctions for non-compliance with laws and regulations did 
not occur.

3 Product Responsibility

The following indicators meet the G 3.1 MSS Guidelines of the „Global Reporting Initiative“ (GRI) for 
the uniform, international structuring of sustainability reports. („MSS“ stands for Media Sector Supple-
ment.)

The abbreviation „PR“ in the GRI Numbers stands for „Product Responsibility“.

S09 Business activities with significant potential or actual negative impacts on local com-
munities

The company‘s printing plants could theoretically develop such potential impacts on local communi-
ties. However: A media enterprise does not have an effect on local communities through the proximity 
of production plants (factory chimneys, etc.) but, if at all, then through the availability and content of its 
media.

Therefore the indicators named by GRI for survey SO9 cannot be answered for a media enterprise in 
terms of relevance (materiality).

SO10 Prevention and mitigation measures implemented in operations with significant po-
tential or actual negative impacts on local communities

The company‘s printing plants are subject to strict regulation and meet high voluntary standards in 
Germany, such as validation according to EMAS for example.
However: A media enterprise does not have an effect on local communities through the proximity of 
production plants (factory chimneys, etc.) but, if at all, then through the availability and content of its 
media.
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Therefore the indicators named by GRI for survey SO9 cannot be answered for a media enterprise in 
terms of relevance (materiality).

Nevertheless refer to our replies to GRI surveys M2 and M3.

3.1 Management Approach

GRI: Goals - Organization-wide goals that are relevant for the performance on individual 
aspects relating to Product Responsibility.

Axel Springer SE wants to be the world‘s leading digital media company.

GRI: Company guidelines - Organization-wide guideline that defines the organization’s ove-
rall commitment to the aspects relating to Product Responsibility.

By product responsibility Axel Springer SE refers to the responsibility that the company takes with 
regard to its media products. This consists first and foremost of:

• journalistic independence
• care in the treatment of sources
• the distinction between advertising and editorial copy
• the code of conduct of the advertising industry
• the protection of minors
• data protection and the security of digital information systems
• the safeguarding of social and environmental standards along the wood, pulp, paper, printing  
   and recycling chain as well as in the procurement of advertising media
• compliance with justice and the law.

Further information can be found on page 75.

GRI: Organizational responsibility

The ultimate responsibility for questions relating to product responsibility lies with the Executive Board 
of Axel Springer SE.

GRI: Procedures related to training and raising awareness

Employees and executives are trained within the framework of the Principles of Leadership introduced 
in 2008. Editors are instructed in and made aware of quality assurance in journalism in the course of 
the training they receive at the Axel Springer Akademie and from their superiors. Training on compli-
ance with data protection provisions is also part of the training program.

GRI: Monitoring

Monitoring is – aside from the main editorial offices and publishing house management teams, the Le-
gal Department, Human Resources management, the Data Protection Officer, the Purchasing Depart-
ment and the Corporate Sustainability Office – central to the Governance, Risk & Compliance division. 
Compliance for Axel Springer means compliance with legal requirements, voluntary commitments and 
corporate guidelines.



Axel Springer SE, Print Excerpt of the Online Sustainability Report 2013, Source: http://nachhaltigkeit.axelspringer.de

Our responsibility as a media company

210

Additional aspects from the GRI „Media Sector Supplement“:
M2: Methodology for assessing and monitoring adherence to content creation values

The idea of the newspaper has to do with attitude as well: The user and reader wants to know what 
editorial content stands for. Unless this attitude is self-evident, journalism loses its appeal. This is as 
important today as it was hundreds of years ago – whether on paper or on the Internet.

Axel Springer SE‘s broad media portfolio encompasses multimedia brand families such as the BILD 
and WELT Groups.

Editors at Axel Springer SE are aware of the responsibility they have for information and opinion-
forming. Independence is the indispensable foundation of their work. The guidelines on the journalistic 
endeavors of all editors safeguard the general conditions that make independent and critical journa-
lism possible at Axel Springer.

Protection of Intellectual Property: As a media group, Axel Springer is particularly committed to the 
protection of intellectual property rights of third parties. The applicable laws are instrumental in the 
protection of intellectual property rights. Since these vary internationally, the respective local versions 
are to be complied with.

Treatment of sources: Journalists are required to exercise particular care in the treatment of sources 
and research. They stand up for freedom of expression and of the press and take decisions on the 
public interest in reporting, which are determined by the law and acknowledged rules of journalistic 
due diligence.

The editors-in-chief are responsible for the observation and implementation of the guidelines in the 
company’s day-to-day editorial activities.

To ensure compliance with laws, voluntary commitments and guidelines, Axel Springer has introdu-
ced a Group-wide compliance management system. A Compliance Committee monitors compliance 
with the Code of Conduct.  The Code of Conduct is part of the compliance organization and is to be 
understood as a summary of the Axel Springer rules of conduct, which also include the guidelines for 
safeguarding journalistic independence. 

The safeguarding of standards facilitates the continuous exchange with readers. This includes the pro-
cessing of readers‘ letters and e-mails, the critique of papers, as well as the discussion with Readers‘ 
Advisory Councilors.

Online-Netiquette: In order to safeguard standards online as well for example, the BILD.de community 
has established guidelines. Among other things, contributions are not tolerated if they discriminate 
against others because of their gender, age, language, origin, religious affiliation or beliefs, or if they 
violate laws. Corresponding entries and user profiles are deleted immediately. Texts, pictures, and 
videos may only be uploaded if the author holds the copyright! Quotes are to be identified as such. 
With the „REPORT“ function, users have the opportunity to report contributions that are not in ac-
cordance with Netiquette.

M3: Actions taken to improve adherence to content creation values

Axel Springer is the only independent media company to have a corporate constitution. The five 
principles expressed therein serve as a foundation for publishing operations. They define fundamental 
convictions on social policy, yet do not set out an opinion.

Around 2800 editors were employed by the Axel Springer SE titles in 2013. The promotion of ad-
herence to content creation values is a continuous process. This includes – in addition to a good 
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journalistic apprenticeship and calling in professional advice – actions such as the critique of papers 
within the editorial offices or also publicly, and the exchange with Readers‘ Advisory Councilors. Insti-
tutions such as Readers‘ Advisory Councils help editorial offices to focus even more on the interests, 
concerns and problems of readers. Editorial offices find out even more directly what is important to 
readers, what they find good or bad and which issues should be addressed in more depth.

Media services – whether in print or online – must be convincing through their quality; which is why 
the excellent training of the next generation of journalists is especially important. The Axel Springer 
Akademie takes a cross-media approach and is for this reason regarded as Germany‘s most modern 
school of journalism, successfully integrating classical, traditional journalism with the technology of 
cross-media presentation.

Any influence on content from advertisers, governments or political parties restricts free reporting and 
is met with aversion by the reader.

Independence is thereby the first prerequisite for excellent journalism. This is also valued by adverti-
sers. Axel Springer SE insists upon the strict separation of editorial copy and advertising. Advertise-
ments are marked.

Readers can lodge complaints against journalistic content with the Press Council, the institution for 
voluntary self-regulation of the press, as well as before the courts.

The German Press Council is an organization of the major German publishers‘ and journalists‘ asso-
ciations such as the Federal Association of German Newspaper Publishers (BDZV), the Association 
of German Magazine Publishers (VDZ), the German Federation of Journalists (DJV), as well as the 
German Journalists‘ Union (dju). The Press Council was founded on 20 November 1956.

The organization has had its head office in Berlin since June 2009.

M4: Actions taken in relation to the dissemination and accessibility of content

Actions taken for the dissemination and accessibility of content include, among other things, the 
development of press outlets, the expansion of journalistic services on the Internet, either as audio or 
moving image files as well as apps. This is accompanied by measures which facilitate the access to 
knowledge, the understanding of political processes as well as the development of media skills.
Digitization: As part of the digitization strategy, existing print titles and content are being transferred 
onto digital distribution channels. The service is supplemented through online portals. This promotes 
the accessibility of journalistic content.

Readers‘ satisfaction: Within the context of its customer retention initiative, Axel Springer SE compa-
red itself with its German competition for the eighth time in 2013.

• Buyers / readers of press products
• Users of websites
• Advertisers 

Online privacy: The online titles provide their users with detailed information on important issues, such 
as privacy policy, personal data, consent, user profiles, disclosure, cookies / web analytics service, 
right of access, and right to object. (data protection using DIE WELT as an example).

Media Protection of Young Persons: The task of Media Protection of Young Persons is to protect 
children and adolescents from influences from the adult world, which are likely to impair the develop-
ment of young people as independent and active members of the community, or even to threaten this 
development.
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Axel Springer SE respects the legal requirements of the Media Protection of Young Persons and bey-
ond that also pays attention to self-imposed obligations, such as those in Germany imposed by the 
German Advertising Standards Council and the German Press Council.

M5: Complaints related to content dissemination

The company’s legal departments examine every single complaint related to the editorial content in 
our publications. If legally necessary, replies or corrections are published and a recurrence of violations 
prevented; in rare individual cases, material compensation is also paid. In Germany, the legal editing 
of our publishing content at an early stage helped to keep the number of incidents of non-compliance 
low.

Readers can lodge complaints against journalistic content with the Press Council, the institution for 
voluntary self-regulation of the press, as well as before the courts.

The German Press Council is an organization of the major German publishers‘ and journalists‘ asso-
ciations the Federal Association of German Newspaper Publishers (BDZV), the Association of Ger-
man Magazine Publishers (VDZ), the German Federation of Journalists (DJV), as well as the German 
Journalists‘ Union (dju) in ver.di (German United Services Union). The Press Council was founded on 
20 November 1956.  The organization has had its head office in Berlin since June 2009.

A list and chronicle of reprimands issued by the German Press Council can be found here:  
www.presserat.de/presserat/.

Complaints against promotional content can be lodged with the advertising industry‘s voluntary self-
regulation institutions, as well as before the courts.

The German Advertising Standards Council, founded by the ZAW (Central Association of the German 
Advertising Industry) in 1972 as a self-regulating institution, works to settle conflicts between comp-
lainants from the population and advertising companies. Members of the groups represented in the 
ZAW make up the working panel.

M6: Methods to interact with audiences and results

The continuous exchange with the readers and users of our services is one of the key success factors 
for a media enterprise. Numerous activities serve this purpose.

The safeguarding of standards facilitates the continuous exchange with readers. This includes the 
processing of readers‘ letters and e-mails.  An important instrument for the direct exchange with rea-
ders are the Readers‘ Advisory Councils. They are intended to help focus even more on the interests, 
concerns and problems of readers. They tell us what is important to them, what they find good or bad 
and what issues should be addressed in more depth.

bild.de has established a „Community function“ to promote the exchange of ideas with readers.  The 
very active bild.de community on Facebook and Twitter also aids the exchange with users.

Within the context of its customer retention initiative, Axel Springer SE compared itself with its German 
competition for the eighth time in 2013.

3.2 Details and references for the reporting period 2012+ 2013

3.2.1 Aspect: Customer Health and Safety
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PR1 Life cycle stages in which health and safety impacts of products and services are 
assessed for improvement, and percentage of significant products and services categories 
subject to such procedures

Axel Springer is one of the leading integrated multimedia online, print and TV companies in Europe. All 
of the life cycle stages of the products and services are continuously assessed in terms of potential for 
optimization in the areas of health and safety. There is a focus on the field of press printing.

The printer‘s trade association ETEM regularly issues position statements in Germany on health issues 
in connection with the production (and use) of media products. ETEM has published numerous stu-
dies on this topic (www.bgetem.de).

Further studies and descriptions can be found in this Sustainability Report under the Service Menu:

• Printing Ink and Sustainability (2006): 25 pages are presented on printing methods, printing inks and 
raw materials in general as well as under the aspect of sustainability.
• Ecological Learning Processes in the Paper Chain (2000): This study was conducted at the Universi-
ty of St.Gallen. Among other things, it describes how companies integrate ecological insights into their 
decision-making processes, using Axel Springer SE as an example.
• Evaluation of the Ecological Life Cycles of Newspapers and Magazines (1998): The survey re-
searches the environmental aspects of pulp and paper production using data gathered in Sweden, 
Germany, and Canada. It was prepared in co-operation with the Stora Enso and Canfor companies.

PR2 Total number of incidents of non-compliance with regulations and voluntary codes 
concerning health and safety impacts of products and services, by type of outcomes

Incidents of non-compliance with health standards are not known.

3.2.2 Aspect: Product and Service Labeling

PR3 Type of product and service information required by procedures, and percentage of 
significant products and services subject to such information requirements.

Newspapers, magazines and online media are not subject to information requirements of this kind.

Commentary within the framework of the GRI „Media Sector Supplement“:
Newspapers and magazines are supplied to municipal waste paper collection points for recycling by 
readers. The collection rate in Germany is considerably higher than 80 percent. Media Protection of 
Young Persons: Our Youth Protection Officer advises the editorial offices on all aspects of the Media 
Protection of Young Persons and is also available at all times to our readers, interested parents and 
authorities.

PR4 Incidents of non-compliance with product and service information and labeling  
regulations

Not relevant, as newspapers, magazines and online publications are not subject to this kind of “labe-
ling requirement”.
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PR5 Practices related to customer satisfaction, including results of surveys measuring cus-
tomer satisfaction.

Axel Springer SE has set itself the goal of becoming Europe’s most customer-friendly media company. 
A differentiated measurement and evaluation system has been developed for this purpose. Within the 
context of its customer retention initiative, Axel Springer SE compared itself with its German competi-
tion for the eighth time in 2013.

3.2.3 Aspect: Marketing Communications

PR6 Programs for adherence to laws, standards, and voluntary codes related to marketing 
communications, including advertising, promotion, and sponsorship.

In a media company a differentiation must be made between advertisements that customers place in 
the organization’s printed press products and online services and advertising to promote the sales of 
the company‘s own digital and printed media brands.

Commentary within the framework of the GRI „Media Sector Supplement“:
The distinction between advertising and editorial copy is one of the central points to be considered 
in the guidelines for safeguarding journalistic independence every time an advertisement is printed. 
Advertisements are examined according to standard criteria, for example, for conformity with the 
constitution.

Advertising is subject to statutory regulations as well as a series of directives which advertising clients 
keep to as part of voluntary self-regulation. The Deutsche Werberat (German Advertising Standards 
Council) is the institution which carries out voluntary self-monitoring in the area of commercial com-
munication. Every citizen can submit complaints to this organization.

Advertising aimed to promote sales of the publishing products of Axel Springer SE orients itself to-
wards the principles and voluntary codes of conduct of the German Advertising Standards Council 
and complies with its decisions when complaints are submitted by the public.

Online: The company actively supports the creation of efficient self-regulation for online advertising 
in Germany and other EU countries. In Germany, the Central Association of the German Advertising 
Industry (ZAW) and the German Association of the Digital Economy (BVDW) have set up the German 
Data Protection Council for Online Advertising (DDOW - Deutscher Datenschutzrat Online-Werbung).

The self-promotion by the subsidiaries in other countries is also subject to the regulations of the 
respective institution for self-regulation in advertising in each country. In France, for example, this is 
the ARPP (Autorité de Régulation Professionnelle de la Publicité); in Switzerland, the Schweizerische 
Lauterkeitskommission.

PR7 Total number of incidents of non-compliance with regulations and voluntary codes 
concerning marketing communications, including advertising, promotion, and sponsorship, 
by type of outcomes

One single complaint was submitted to the German Advertising Council in the reporting period 2012 
- 2013 relating to Axel Springer SE or its subsidiaries: This was related to advertising on the Internet 
in 2013 for BildMusic /Ampya under the heading „Relax with your favorite songs“. Subject: A woman 
lying on the beach wearing a bikini, looking across her body at the sea, her cleavage and legs in the 
foreground. The accusation of sexist advertising was rejected by the German Advertising Council, 
taking account of the statement from Bild GmbH & Co. KG, with the following justification: 
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„The model only shown wearing a bikini is doubtlessly used as an eye-catcher, however this is not 
done in a degrading way, as on the one hand there is a reference to the product (MP3 player/mobile 
phone, beach, slogan „Relax with your favorite songs“). On the other hand, the advertising company 
is known - also in the editorial field - for its provocative and exaggerated style and finally the subject is 
not present in the public arena and accessible to everyone (unlike a poster, for example).“

Commentary within the framework of the GRI „Media Sector Supplement“:
Advertising aimed to promote sales of the publishing products of Axel Springer SE orients itself to-
wards the principles and voluntary codes of conduct of the German Advertising Standards Council 
and complies with its decisions when complaints are submitted by the public.

3.2.4 Aspect: Media literacy

M7: Actions taken to empower audiences through media literacy skills development

Access to knowledge, the understanding of political processes and the development of media skills 
are among the preconditions which are essential for participating in democratic decision-making 
processes. For this reason Axel Springer SE promotes the media skills of young people. Promotion of 
young journalists.

3.2.5 Aspect: Customer Privacy

PR8 Total number of substantiated complaints regarding breaches of customer privacy and 
losses of customer data.

In accordance with the legal definition in the Federal Data Protection Act (BDSG), personal data in 
Germany means „any information concerning the personal or material circumstances of an identified 
or identifiable individual“.

The European Union has regulated the treatment of personal data since 1995 in the Data Protection 
Directive 95/46/EC of the European Parliament and the European Council. Its implementation into 
national law is through the BDSG. This implementation allows for different organizational forms of data 
protection in companies. The German regulation follows the model of voluntary self-monitoring in the 
form of company Data Protection Officers.

Data Protection Officers have been appointed for the German companies within Axel Springer SE as 
outlined in the Federal Data Protection Act (§ 4f BDSG). These Data Protection Officers work towards 
compliance with the Data Protection Act and other regulations on data protection at Axel Springer SE 
and all its affiliated companies.

The number of inquiries from data protection supervisory authorities and customers has increased 
every year since 2007. A continuing increase in the number of external inquiries is expected. These 
inquiries were mainly requests for information and contradictions in advertising. The wishes of the 
inquirers were complied with in each case.

In addition to the external inquiries, there was a sharp increase in the number of internal inquiries and 
projects. This reflects the increasing importance of corporate data protection in all internal procedu-
res and processes. This is taken account of through increased consultation and training, so that the 
understanding and sensitivity to the concerns of data protection are increasing continuously.
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3.2.6 Aspect: Compliance

PR9 Monetary value of significant fines for non-compliance with laws and regulations con-
cerning the provision and use of products and services.

No fines were imposed for non-compliance.
The company’s legal departments examine every single complaint related to the editorial content in 
our publications. If legally necessary, replies or corrections are published and a recurrence of violations 
prevented; in rare individual cases, material compensation is also paid.

In Germany, the legal editing of our publishing content at an early stage helped to keep the number of 
incidents of non-compliance low. 
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GRI Environment

Environmental Indicators

The following indicators meet the G 3.1 MSS Guidelines of the „Global Reporting Initiative“ (GRI) for 
the uniform, international structuring of sustainability reports. („MSS“ stands for Media Sector Supple-
ment.)

The abbreviation „EN“ in the GRI Numbers stands for „Environment“.

1 Management Approach

GRI: Goals regarding performance relevant to the Environment Aspects.

The goal is the continuous improvement of effi ciency in the use of resources. This primarily has to do 
with the operation of printing plants, server systems and computers, the administration of offi ces, the 
distribution of newspapers and magazines, the procurement of printing paper, the consumption of 
water and energy, as well as the generation of waste and emissions.
GRI: Company guidelines: Organization-wide policy that defi nes the organization’s overall commitment 
related to the Environmental Aspects

With its fi rst environmental report in 1994, Axel Springer SE published a four-point environmental 
guideline. It still serves today as a practical guide to the measures introduced by the company in the 
interests of environmental protection.

1. To raise environmental consciousness among its readers, business associates and staff.
2. To promote the environmentally-friendly production of raw materials by exerting a positive infl uence 
on suppliers.
3. To use environmentally effi cient technologies and materials in all corporate divisions to reduce the 
burden on the environment, use materials sparingly and ensure their reusability.
4. To avoid or reduce the environmental impact by reducing energy and water requirements, emissi-
ons and waste per unit produced.

An important endorsement for sustainability reports: The „Declaration of the GRI Application Level Check“. It confi rms that 
the report meets the requirements of the A+ Application Level. „GRI“ stands for the „Global Reporting Initiative“, with its seat 
in Amsterdam. „A“ stands for „all disclosures reported“. The „ + „-character stands for „externally assured“. „GRI checked“ 
indicates that GRI has confi rmed the completeness. And the year of the GRI check is visible in the background of the icon: 
2014. 
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GRI: Organizational responsibility

The Corporate Sustainability Office is a Group administrative department which is attached to the 
Chief Executive Officer‘s division. The Corporate Sustainability Office supports and advises throug-
hout the group all the relevant divisions of the company with respect to the ecological optimization of 
processes and coordinates the corresponding pilot projects. In the printing plants as well as the publi-
shing office locations, environmental and safety officers are responsible for the operative implementa-
tion and ensuring of ecological standards. Contacts are also available in the subsidiaries for questions 
of sustainability management.

GRI: Procedures related to training and raising awareness

Questions concerning the ecological optimization are integrated into education programs as well 
as being part of the introductory seminars for trainees. At the same time, sustainability issues are 
addressed in internal communications media.

GRI: Monitoring

Compliance for Axel Springer means compliance with legal requirements, voluntary commitments and 
corporate guidelines. For this, awareness is raised on the part of the employees. Violations of guideli-
nes and regulations can damage the environment, adversely affect the reputation of the company and 
cause economic damage.

Against this background appropriate structures and processes have been established to ensure be-
havior compliant with laws and regulations for all corporate officers, executives and employees. The 
Axel Springer SE Code of Conduct gives employees reliable orientation. The Compliance department 
monitors compliance.

Additional aspect from the GRI „Media Sector Supplement“:
The Corporate Sustainability Officer of Axel Springer SE maintains regular contact with the Environ-
ment and Safety Officers at the various locations. The company publishes a sustainability report every 
two years externally audited to the highest GRI standards.

Transparency in the paper chain is documented through the publication of the suppliers of printing 
paper. Contracts with suppliers contain sustainability-related clauses such as the Forestry Standards 
which are also verified by the company on site. In 2012 and 2013 these included visits to suppliers – 
e.g. jointly with the environmental organization Greenpeace to eucalyptus plantations and short fiber 
pulp manufacturers in Uruguay. The proportion of used paper in printing paper averages around 77 
percent. 86 percent of newsprint paper contains used paper.

The efficiency in the use of printing paper is optimized by measures used to reduce mill broke. Re-
turns (= unsold copies of newspapers and magazines) are reduced through the continually refined 
control of copies delivered to the respective sales outlets.

Newspapers and magazines are supplied to municipal waste paper collection points for recycling by 
readers. The collection rate in Germany amounts to approx. 80 percent.
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2 Details and references for the reporting period 2012 + 2013

2.1 Aspect: Materials

EN1 Materials used by weight or volume

The quantity of the materials used both in the printing process as well as at office locations is docu-
mented in the table. 

Commentary within the framework of the GRI „Media Sector Supplement“:
As an indicator for efficient resource management, the presentation of specific indicators is more im-
portant than simply listing absolute consumption figures. The prerequisite for this is the definition of a 
functional unit, such as, for example, the ‚square meters of printed paper‘.

2011 2012 2013
Raw materials 

For producing our own magazines, printing paper 
purchased (in tonnes)

358,279 318,500 315,385

Printing paper which is processed in our own printing 
plants in Germany and Hungary for our own and other 
products (in tonnes)

183,090 170,238 159,297

Millions of square meters of printed area in our own  
printing plants for our own and other products

8,067 7,518 7,063

Supplements and pre-products (in tonnes) 34,293 34,799 37,087

Printing Ink (in tonnes) 3,522 3,241 2,932

Damping-agent concentrate (in tonnes) 254 205 181

Operating Materials 

Printing Plates (in tonnes) 580 531 516

Printing plate developer (in tonnes) 70 60 49

Lubricants (in tonnes) 18 7 16

Production cleaning agents (in tonnes) 231 228 213

Other operating materials (in tonnes) 7 3 5

Auxiliary materials

Packaging materials (in tonnes) 253 244 257

Stitching wire (in tonnes) 12 13 11

Office supplies

Copy paper (in tonnes) 397 417 479
 	   	    

	   
EN2 Percentage of materials used that are recycled input materials

In 2013, around 77 percent (2012:72 percent) of the newspaper and magazine papers used to print 
the company‘s titles included used paper. Further information can be found on page 150.
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2.2 Aspect: Energy

EN3 Direct energy consumption by primary energy source

For the years 2011 to 2013, direct energy consumption for the printing plants in Germany and  
Hungary as well as the publishing locations Berlin, Hamburg and Zurich according to primary energy 
source was as follows:

Direct energy  
consumption

2011 2012 2013 2013 vs. 2011

Natural Gas 5,345 MWh 
(19,242 GJ)

5,779 MWh 
(20,805 GJ)

7,250 MWh 
(26,099 GJ)

36 %

Fuels 28 MWh  
(101 GJ)

32 MWh  
(114 GJ)

36 MWh  
(128 GJ)

27 %

Total 5,373 MWh 
(19,343 GJ)

5,812 MWh 
(20,919 GJ)

7,285 MWh 
(26,227 GJ)

36 %

		
Further information can be found on page 133. 

EN4 Indirect energy consumption by primary source

Indirect energy 
consumption

2011 2012 2013 2013 vs. 2011

Electricity 80,642 MWh 
(293,064 GJ)

76,983 MWh 
(277,138 GJ)

74,057 MWh 
(266,607 GJ)

-9 %

District Heating 37,201 MWh 
(133,924 GJ)

36,562 MWh 
(131,623 GJ)

36,732 MWh
(132,235 GJ)

-1 %

Total 117,843 MWh 
(424,235 GJ)

113,545 MWh 
(408,761 GJ)

110,790 MWh 
(398,841 GJ)

-6 %

	
The primary energy used to generate the purchased electricity (according to the documentation from 
the electricity suppliers) on average for the locations was broken down for the years 2011 to 2013 as 
follows:

Primary Energies: 2011 2012 2013 2013 vs. 2011
Renewables 34 % 33 % 28 % -18 %

Fossil 49 % 57 % 45 % 27 %

Nuclear 21 % 18 % 15 % - 29 %
 		
(Note: The figures for 2011 differ slightly from the figures from the 2011 Sustainability Report, as they 
have a new calculation basis.)

Further information can be found on page 133.
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EN5 Energy saved due to conservation and efficiency improvements

The total energy requirements of the printing plants in Germany and Hungary, as well as the publishing 
locations of Berlin, Hamburg and Zurich have increased by 4.8 percent in a comparison of the years 
2011 and 2013.

For further details, see EN7.

EN6 Initiatives to provide energy-efficient or renewable energy-based products and servi-
ces, and reductions in energy requirements as a result of these initiatives

With its numerous titles, Axel Springer SE offers editorial content both digitally and in print. Against 
this background, indicator EN6 is only of limited relevance, especially as reading editorial content – 
whether digital or on paper – does not in itself consume energy. The decision as to whether editorial 
content is assimiliated digitally or in print lies with the user.

The editorial offices inform users and readers regularly about alternatives and innovations in the field of 
energy-saving digital readers.

Commentary within the framework of the GRI „Media Sector Supplement“:
The gradual optimization of the energy efficiency and CO2 efficiency of servers and data processing 
centers is at the forefront in the area of digital media services. To this end, Axel Springer has taken 
part in pilot projects in co-operation with the Federal Environment Agency and the Technical Univer-
sity of Berlin within the scope of the „Green IT Berlin-Brandenburg“ initiative. In co-operation with the 
Norwegian operators of data processing centers, the „Fjord-IT“ pilot project was initiated, involving the 
reduction of CO2 emissions by using electricity generated through hydropower.

EN7 Initiatives to reduce indirect energy consumption and reductions achieved

The requirements for indirect energy (electricity and district heating) decreased between 2011 and 
2013 by 9.6 percent at the printing locations and 3.4 percent at the publishing office locations. Ove-
rall, requirements for indirect energy decreased by 6 percent. This reduction was the result of various 
initiatives and measures which were taken to conserve energy.

For example, the energy requirements at the office locations in Berlin and Hamburg were reduced by 
installing high-efficiency pumps of energy efficiency class A in the area of heating technology. In addi-
tion, the mounting of energy efficient LED lighting to replace conventional lighting led to a reduction in 
energy consumption.

At the Kettwig printing site, energy efficiency in electricity and heating was improved through the 
commissioning of a natural gas-fired combined heat and power plant (CHP). The heat emitted from 
the generation of electricity is used for heating water. In addition, the electricity requirement for ligh-
ting in Kettwig was reduced by 30 per cent through the large-scale exchange of neon tubes with LED 
lighting.

Further examples of such initiatives can be found in the appendix.
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2.3 Aspect: Water

EN8 Total water withdrawal by source

The external procurement of fresh water at the locations involved decreased by 4,773 tonnes in a 
comparison of the years 2011 and 2013 from 160,934 to 156,161 tonnes (2012: 160,668 tonnes).

EN9 Water sources significantly affected by withdrawal of water.

No specific water sources are affected by the company’s water use.

EN10 Percentage and total volume of water recycled and reused

Water is not recycled in the company. The respective municipal utilities are responsible for the treat-
ment of water. Water recirculation by companies is subject to strict regulation and supervision. Nu-
merous technical measures contribute to the recirculatory use of water.

2.4 Aspect: Biodiversity

EN11 Location and size of land in, or adjacent to, protected areas.

No Axel Springer SE site is located in a protected area, is adjacent to a protected area or is located in 
an area of high biodiversity value.

EN12 Description of significant impacts of activities, products, and services on biodiversity 
in areas of high biodiversity value

Pines and spruces from the northern hemisphere are processed for the manufacture of printing paper. 
The suppliers of printing paper undertake to make sure and to check that the timber raw materials 
that are used by no means come from protected forestry areas.

Also in unprotected forestry areas, improper forest use can disturb the ability of biodiversity to rege-
nerate, e.g. by interrupting the food chains. This can happen, for example, when insufficient amounts 
of old wood and dead wood are available as habitats for insects, e.g. those that the Finnish white-
backed woodpecker lives on.

You can find a list of suppliers of printing paper on page 152.

EN13 Habitats protected or restored

The company does not own any protected or restored habitats.

EN14 Strategies for the protection of biodiversity

Transparency in the origin of fibers is an important prerequisite for securing the biodiversity quality of 
printing paper made from fresh wood fibers.

The contracts concluded with paper suppliers include the „Forestry Standards“: 1) Harvesting more 
timber than will re-grow is prohibited; 2) Forestry shall not endanger animal or plant species; 3) The 
paper manufacturer must perform eco-controls as a purchaser of timber; 4) The paper manufacturer 
must ensure that the necessary ecological knowledge is conveyed to personnel (for example, forest 
workers); 5) The paper manufacturer must take the indigenous people 
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(the Sami in Northern Scandinavia for example) into consideration; 6) The paper manufacturer must 
keep the public informed of the advances made and problems encountered in environmental protec-
tion.

The following measures are also part of the company‘s continuous biodiversity strategy:

1. Regular visits to the timber harvesting areas of the manufacturers of fresh fiber paper (since 1992)
2. Publication of the names of Axel Springer SE paper suppliers (since 1993)
3. Forestry standards as part of the purchasing agreements for printing paper (since 1994)
4. Pilot projects such as “Tracing Russian Wood” in cooperation with Greenpeace Russia (since 2000)
5. Implementation of the “Printing Products and Ecology” industry standards (since 2001)
6. Founding member of the “Business&Biodiversity” initiative (2008)
7. Fact-finding visits to eucalyptus plantations producing short fiber pulp in Uruguay, which is used for 
the production of magazine paper covers in Europe (2009, 2012, 2013).
8. Participation as a customer stakeholder in the process of the „Canadian Boreal Forest Agreements“ 
in connection with forestry companies and environmental organizations (Forest Ethics, Greenpeace, 
etc.).  This involves, among other things, taking action to protect the habitat of the caribou.

EN15 Number of IUCN Red List species and national conservation list species with habitats 
in areas affected by operations, by level of extinction risk.

The timber harvesting areas of our paper suppliers and/or their pulp suppliers are situated in Germa-
ny, Norway, Sweden, Finland, Russia, Canada, the Czech Republic, Spain, Belgium, Holland, France, 
Austria, Switzerland, Brazil and Uruguay. In each of these countries, lists are kept of threatened spe-
cies, the threat in some cases attributable to improper forestry methods. Specific detailed Forest Use 
Guidelines for the protection of biodiversity apply in every one of these countries.

2.5 Aspect: Emissions, Effluents, and Waste

EN16 Greenhouse gas emissions

The Greenhouse Gas Protocol (GHG Protocol) is used for the calculation of the CO2 emission factor 
for presenting the CO2 emissions from the printing and publishing locations at home and abroad.  The 
GHG is a globally recognized guideline for reporting on greenhouse gas emissions. The standards 
were developed by the World Resources Institute (WRI) and the World Business Council for Susta-
inable Development (WBCSD). Companies make use of the standards for the management of their 
greenhouse gas emissions. Further information can be found here: www.ghgprotocol.org

The company produced 5.6 percent (= 2,640 tonnes) less direct and indirect climate-effecting emissi-
ons in 2013 than in 2011.

Direct and indirect greenhouse gas emissions per million square meters of printed paper from our own 
printing facilities in Germany and Hungary remained constant between 2011 and 2013.

An efficiency indicator for the years 2011 to 2013 was also drawn up for the office locations: CO2 
emissions per square meter of office space. Work will be done in the coming years on practical 
targets for the creation of this indicator to allow for a fair comparison of the sites. CO2 emissions per 
square meter of office space at the publishing office locations in Berlin, Hamburg and Zurich improved 
to 123 kilograms in 2013, thereby around 3.5 percent below the value from 2011.  

The direct emissions, which are above all caused by the combustion of fuel and natural gas in the 
company’s own plants in the printing facilities rose by 48.2 percent between 2011 and 2013. For 
further informations have a look on page 134.
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Travel-related direct (Scope 1) and indirect (Scope 3) CO2 emissions increased from 2011 to 2013 by 
13.3 percent. The main reason for this is plane travel made necessary by the increasing internationali-
zation of the company. Further information can be found on page 134.

Further information on the emission of greenhouse gases can be found in the appendix.

EN17 Other greenhouse gas emissions

Direct emissions of NMVOC (non methane volatile organic compounds) decreased from 31.6 tonnes 
(2011) to 8.2 tonnes (2013), a reduction of 74 percent. The values in the Spandau printing works and 
Ahrensburg printing plant in particular fell very sharply. The reasons for this in Spandau are: In 2013 
wash oil was used exclusively, so no NMVOCs were accrued from washing agents. The value only 
includes NMVOC from damping solution concentrate. The strong decrease in the value in Ahrensburg 
for 2013 is related to the increased use of damping solutions with a lower NMVOC content.

Non-methane hydrocarbons
NMVOC (Direct emissions)

2011 2012 2013 2013 vs.  
2011

Printing facilities

Spandau printing works 25,004 kg 29,267 kg 4,512 kg -82 %

Ahrensburg printing plant 4,451 kg 3,221 kg 932 kg -79 %

Kettwig printing plant 2,146 kg 2,190 kg 2,737 kg 27 %

Printing facilities in Hungary 6 kg 6 kg 6 kg 0 %

 Total 31,607 kg 34,684 kg 8,187 kg -74 %
 		
 	  
	
EN18 Initiatives to reduce greenhouse gas emissions

A range of measures have been introduced to improve resource efficiency with regard to the emission 
of greenhouse gases. These include:

1. Raising of employees’ awareness at the publishing office locations with regard to energy  
     efficient behavior (reducing standby energy consumption, etc.)
2. Using more energy-efficient computers.
3. More energy-efficient ventilating systems for cooling or heating in the printing facilities
4. Optimized energy management through periodic shut-downs of equipment in the printing facilities
5. Controlling the lighting using motion detectors at the publishing office locations
6. Trial use of vehicles with alternative drive technology and energy.

Commentary within the framework of the GRI „Media Sector Supplement“:
The gradual optimization of the energy efficiency and CO2 efficiency of servers and data processing 
centers is at the forefront in the area of digital media services. To this end, Axel Springer has taken 
part in pilot projects in co-operation with the Federal Environment Agency and the Technical Univer-
sity of Berlin within the scope of the „Green IT Berlin-Brandenburg“ initiative. In co-operation with the 
Norwegian operators of data processing centers, the „Fjord-IT“ pilot project was initiated, involving the 
reduction of CO2 emissions by using electricity generated through hydropower.
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EN19 Emissions of ozone-depleting gases

No significant emissions are caused by substances which could contribute towards to the depletion of 
the ozone layer in the company’s production processes.

EN20 Other air emissions, NOX, SO2, CO, dust

Direct emissions of NOx were around 441 kilograms in 2013 (2012: 351 kg). Direct emissions of SO2 
amounted in 2013 to only 12 kilograms (2012: 10 kg) and direct emissions of dust to about 2.2 kilo-
grams (2012: 1.7 kg). Direct emissions of carbon monoxide amounted to 1.12 t (2012: 0.9 t).

EN21 Total water discharge by type and destination

In 2013, the volume of effluent water discharged from the printing facilities in Germany and Hungary 
as well as the publishing office locations in Berlin, Hamburg and Zurich amounted to 156,161 tonnes. 
We have subdivided this effluent into cooling water (34,510 tonnes), waste water (112,056 tonnes) 
and production-specific water losses (9,595 tonnes). In comparison to this, the total of effluent water 
discharged in 2012 was 160,668 tonnes, of which 31,638 tonnes were cooling water, 118,358 tonnes 
waste water and 10,672 tonnes production-specific water losses.

Waste water volumes per million square meters of printed paper surface increased by 2.5 percent 
from 2011 to 2013. Reason: The demand for water, for example during machine start-up phases, 
has hardly changed despite smaller print runs, resulting in an unfavorable development of the specific 
indicator. 

Further information can be found on page 136.
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EN22 Total weight of waste by type and disposal method

The following picture for the years 2011 to 2013 emerges for the printing plants in Germany and Hun-
gary as well as the publishing office locations in Berlin, Hamburg and Zurich:

Figures in tonnes (t) 2011 2012 2013 2013 vs. 2011
Non-hazardous solid
waste for recycling

17,621 16,374 17,488 -0,8 %

Non-hazardous solid
waste for disposal

148 83 94 - 36 %

Hazardous solid waste
for recycling

532 485 434 -18 %

Hazardous solid waste
for disposal

72 64 59 -18 %

Total residual materials 18,373 17,006 18,075 -1,6 %
 	  	  	
Commentary within the framework of the GRI „Media Sector Supplement“:

The disposal of printing ink residues, of plastic waste materials, batteries and electrical equipment, 
etc. are subject to detailed national and European regulations, with which compliance is reviewed. 
Mill broke from the company‘s printing plants is fed into the recycling process through licensed used 
paper dealers.

EN23 Total number and volume of significant spills

No significant quantities were spilled in the 2012/2013 reporting period.

EN24 Weight of transported, imported, exported, or treated waste deemed hazardous under 
the terms of the Basel Convention Annex I, II, III, and VIII, and percentage of transported 
waste shipped internationally.

The company does not transport, import or export any waste of this kind.

EN25 Identity, size, protected status, and biodiversity value of water bodies and related ha-
bitats significantly affected by the reporting organization’s discharges of water and runoff.  

The company does not cause any significant influences of this kind.

2.6 Aspect: Products and Services

EN26 Initiatives to mitigate environmental impacts

In order to better understand the connections with life cycle assessments, Axel Springer SE started 
to carry out and document relevant studies at the end of the 1990s: “Evaluation of the Ecological 
Life Cycles of Newspapers and Magazines”, “Ecological Learning Processes in the Paper Chain” and 
“Printing Ink and Sustainability”.
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Commentary within the framework of the GRI „Media Sector Supplement“:
To reduce returns (for example, copies of newspapers and magazines remaining unsold at a kiosk), 
the joint venture subsidiary Ringier Axel Springer Media AG (RASM AG) is testing a a sales forecasting 
software (DAAX, Distribution, Analysis, Axel) in Poland.

How do we process and minimize returns?
Within the scope of media logistics, examinations are continuously being carried out in Germany into 
how CO2 efficiency can be improved. This is done with the aid of nationwide data collection such 
as, for example, the „Green Logistic Assessment“ at the Technical University of Berlin. A particular 
challenge: Numerous external partners are integrated into the logistics processes – in order to get a 
complete picture, each of these has to be approached separately. Measures are developed based on 
the findings and implemented along the logistics chain.  

Further information from the sector of logistics can be found on page 159.

EN27 Percentage of products sold and their packaging materials that are reclaimed by ca-
tegory.

The responsibility for the disposal of the plastic sheeting used to protect newspapers and magazines 
during transport for recycling lies with the kiosk operators.

2.7 Aspect: Compliance

EN28 Monetary value of significant fines and total number of non-monetary sanctions for 
non-compliance with environmental laws and regulations.

No such fines were imposed in the reporting period. The prerequisite for the validation of the printing 
plants in accordance with the EU Eco Audit is the non-occurrence of fines of this kind.

2.8 Aspect: Transport

EN29 Significant environmental impacts of transporting products and other goods and ma-
terials used for the organization’s operations, and transporting members of the workforce.

Fossil fuels are mostly necessary for transporting of goods and people. Three transport areas deserve 
special mention with respect to the company‘s operations:

• Delivery of printing paper by suppliers (details of the transport mix here)
• Transport of newspapers and magazines from most publishing companies from the publishing  
   wholesaler to the kiosks by independent carriers. (Details here)
• C02 emissions caused by business trips by employees in Germany (click here for details).

2.9 Aspect: Overall

EN30 Environmental protection expenditures and investments

For each investment, for example in a new building or conversion of office space and printing facilities 
or in new printing technology, new data processing centers or new building technology, innovations 
are included to reduce the environmental footprint. This makes it difficult to differentiate mathemati-
cally between the specific environmental element and other modernization leaps. Against this back-
ground, the information requested in EN30 for the years 2012 and 2013 was not gathered separately. 
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GRI Economy

Economic Indicators

The following indicators meet the G 3.1 MSS Guidelines of the „Global Reporting Initiative“ (GRI) for 
the uniform, international structuring of sustainability reports. („MSS“ stands for Media Sector Supple-
ment.)

The abbreviation „EC“ in the GRI Numbers stands for „Economic“.

1 Management Approach

EC: Economic performance and market presence

The strategy of the company is based on the core competences of excellent journalism, marketing 
and classifi ed marketplaces.

A colorful and diverse media world has gathered under the Axel Springer umbrella. Its portfolio en-
compasses a broad range of printed and digital media.

More than 12,800 employees generated total revenues of 1,442.8 million euros and earnings 
(EBITDA) of 454.3 million euros in 2013.

Goals - Organization-wide goals regarding performance relevant to the Environment 
Aspects

Value-Driven Management: The business strategy of Axel Springer is based on the three tenets of 
extending the company’s market leader-ship position in the German-language core business, as well 
as internationalization and digitization. The overriding goals of this strategy are to ensure profi table, 
long-term growth and permanently increase the company’s value.

An important endorsement for sustainability reports: The „Declaration of the GRI Application Level Check“. It confi rms that 
the report meets the requirements of the A+ Application Level. „GRI“ stands for the „Global Reporting Initiative“, with its seat 
in Amsterdam. „A“ stands for „all disclosures reported“. The „ + „-character stands for „externally assured“. „GRI checked“ 
indicates that GRI has confi rmed the completeness. And the year of the GRI check is visible in the background of the icon: 
2014. 
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Company guidelines - Organization-wide policy that defines the organization’s overall com-
mitment related to the Economic Aspects

Corporate Values: Our corporate values are the foundation for the strategic and operational deve-
lopment of the Group. They guide every employee in his/her work and are the cornerstones of our 
corporate culture. The three corporate values are:

• Creativity as the decisive prerequisite for success as journalists as well as for commercial success
• Entrepreneurial spirit, defined as imaginative, responsible and result-oriented action taken by emplo-
yees and management
• Integrity towards the company, readers, customers, employees, business associates and sharehol-
ders.

Further details are documented in the 2013 Annual Report.

2 Details and references for the reporting period 2012 + 2013

2.1 Aspect: Economic Performance

EC1 Direct economic value generated and distributed, including revenues, operating costs, 
employee compensation, donations and other community investments, retained earnings, 
and payments to capital providers and governments (taxes)

Fiscal year 2012 and 2013: (Group)
(*Note: Figures include only continuing operations)

• Revenues*:
2,801.4 million euros in 2013 and 2,737.3 million euros in 2012.

• Operating costs*:
Defined as the sum of material costs, personnel expenditure, other operating expenses: 2,545.1  
million euros in 2013 and 2,402.3 million euros in 2012.    
• Employee compensation*:
Personnel expenditure in 2013: 921.6 million euros (of which wages and salaries: 760.9 million euros)
Personnel expenditure in 2012: 827.1 million euros (of which wages and salaries: 693.5 million euros)

• Donations:
Cannot be calculated at Group level. We do not have this information available in detail.

• Retained earnings:
Equity capital generated as per 12/31/2012: 1,755.9 million euros;
Equity capital generated as per 12/31/2013: 1,781.6 million euros;

• Payments to capital providers (equity capital providers):
Dividends for the fiscal year 2012 (paid in 2013): 167.9 million euros;  
Dividends for the fiscal year 2011 (paid in 2012): 167.6 million euros

• Payments to governments (taxes):
Tax expenditure* (taxes on income and on earnings) in 2013: 88.1 million euros;
Tax payments (taxes on earnings paid) in 2013: 183.1 million euros
Tax expenditure* (taxes on income and on earnings) in 2011: 92.9 million euros;
Tax payments (taxes on earnings paid) in 2011: 162.2 million euros
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EC2 Financial implications of climate change

• No direct effects have been identified to date
• Indirect effects: Rising energy costs could have implications for the distribution of newspapers and 
magazines, the operation of printing facilities and publishing office buildings as well as the manufac-
ture of printing paper

EC3 Coverage of defined benefit plan obligations

Fiscal year 2013: (Group)

• social expenditure (employer contributions to social security, incl. health insurance) Social security 
contributions: 120.2 million euros
• Pension costs, company pension plan, pension plan expenditure: 9.8 million euros

Fiscal year 2012: (Group)

• social expenditure (employer contributions to social security, incl. health insurance) Social security 
contributions: 114.6 million euros
 • Pension costs, company pension plan, pension plan expenditure: 7.4 million euros

By participating in the „VarioRente“, a forward-looking deferred compensation company pension plan, 
employees of Axel Springer SE in Germany accumulate a sizable balance in their pension account by 
the time they enter retirement.

EC4 Significant financial assistance received from government (e.g. subsidies, advertising)

Investment grants:
Liabilities from investment grants as per 12/31/2013: 15.2 million euros
Liabilities from investment grants as per 12/31/2012: 18.3 million euros

Commentary within the framework of the GRI „Media Sector Supplement“:
The group of shareholders does not include government agencies. The proportion of gross advertising 
expenditure by state governments and the federal government as a share of the company‘s adverti-
sing revenue (without classifieds) in Germany in the year 2013 was around 0.44 percent.

M1. Significant funding and other support from non-governmental sources (advertisements, 
etc.)

Axel Springer SE generated advertising revenues amounting to approximately 1.638 million euros in 
2013. None of the advertisers was responsible for more than a five percent share of advertising reve-
nues. (Source: Nielsen Media Research GmbH).
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2.2 Aspect: Market Presence

EC5 Ratio of standard entry level wage compared to local minimum wage

The work in printing plants, editorial offices, marketing departments, sales, digital publishing, online 
programming and administration requires above-average qualifications. Salaries for men and women 
are based on the same criteria. The principal of equal pay for equal work applies. In every country it 
operates in, the company competes for talented and qualified employees. Against this background, 
all of the entry level salaries and salaries at all locations are in part significantly higher than the local 
minimum wage.

EC6 Policy, practices, and proportion of spending on locally-based suppliers.

The company generates almost all of its revenue in OECD or EU countries, such as Germany, Hun-
gary, Spain, Switzerland, Slovakia, Poland. The publishing subsidiary in Moscow (Russia), a number 
of the locations of the Zanox subsidiary, as well as the RASM AG joint venture‘s location in Serbia are 
exceptions. Supplies come almost without exception from local sources or the region. One exception, 
depending upon the location, is the procurement of printing paper, particularly as paper for newspa-
pers and magazines is only produced in very few countries in the required quantity and quality. The 
same is true for the procurement of printing ink, printing machines and computers. An overview of the 
origin of the printing paper used by the company can be viewed on page 148.

EC7 Procedures for local hiring and proportion of senior management hired from the local 
community.

The company usually exclusively employs staff and senior managers at its locations who are from 
the countries concerned. If suitable applicants are available, staffing generally takes place internally. 
With growing European integration and mobility however, regional origin is increasingly fading into the 
background.

2.3 Aspect: Indirect Economic Impacts

EC8 Development and impact of infrastructure investments and services provided primarily 
for public benefit through commercial, in-kind, or pro bono engagement.

For Axel Springer, it is also a question of journalistic credibility to commit itself to the concerns of our 
readers and viewers and of society as a whole. There are numerous examples for this within the com-
pany. The various spheres of activity of our social commitment – our media, our readers and emplo-
yees as well as the company itself can be found on page 107.

Commentary within the framework of the GRI „Media Sector Supplement“:  
The types of social commitment are usually media partnerships, awards for outstanding achieve-
ments, appeals for pro bono engagement and donations, taking over administrative and project costs, 
etc.

EC9 Understanding and describing significant indirect economic impacts, including the 
extent of impacts.

The indirect economic impacts that repeatedly attract attention include decisions in the area of paper 
procurement. In Northern Finland, Norway, Canada, as well as in pulp production in Uruguay among 
other places, regional conflicts frequently flare up, for example, concerning the use of land and forest 
resources. These often have to do with the competition between social (jobs) and ecological (biodiver-
sity) interests. 
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In such cases, the Corporate Sustainability Office takes a detailed look on-site through talking to trade 
unions, environmental organizations, scientists, representatives of the indigenous people as well as 
the tourism industry and the government. The knowledge gained in this process influences the decisi-
ons concerning supply contracts with paper factories in the respective regions.

A joint visit to pulp producers and eucalyptus plantations in Uruguay with Greenpeace Germany took 
place in March 2013. A further focal point in 2012 and 2013 was on the customer‘s support of nego-
tiations between forestry companies and environmental organizations in the context of the Canadian 
Boreal Forest Agreements. Information on the agreements reached in the Canadian province of British 
Columbia in 2009 following fifteen years of controversy can be found on page 66. 
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How is a sustainability report audited?

The auditing company PricewaterhouseCoopers (PwC) has undergone signifi cant indicators for the 
years 2012 and 2013 an examination to obtain limited assurance. The data examined are presented 
in the Sustainability Report with this addition:

The statement assuring the independent business audit of the Axel Springer SE Sustainability Report 
2012/2013 can be found in the appendix.

Audit of the Axel Springer SE Sustainability Report 2012/2013 by the auditing com-
pany PricewaterhouseCoopers (PwC)

Since the late 1990s, in addition to the traditional fi nancial reporting and the social and environmental 
reporting, including so-called sustainability reporting, comprehensive reporting on economic, envi-
ronmental and social/societal aspects has become widespread. Sustainability reporting is not only 
directed towards the company‘s shareholders, but to a very broad audience of stakeholders, which 
include for example the employees, suppliers, customers, current and potential investors, the public, 
non-governmental organizations and various public authorities and institutions. In accordance with 
the defi nition of the Global Reporting Initiative (GRI) Sustainability Reporting comprises „measuring, 
disclosing and being accountable to internal and external stakeholders for organizational performance 
towards the goal of sustainable development. [ …] A sustainability report should provide a balanced 
and reasonable representation of the sustainability performance of a reporting organization – including 
both positive and negative contributions“.

Both management and stakeholders require additional assurance that sustainability reports inform ac-
curately, completely and appropriately on environmental and social/societal aspects, which is compa-
nies are increasingly demanding an external assurance statement within the scope of an audit of the 
sustainability report.

The expectations placed on modern sustainability reporting are rising continuously. This picture shows the essential stages of 
the external audit of a sustainability report. (Source: PwC)
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The object and basis of the audit

The object of the audit is generally the specifically defined essential (quantitative) data in the Sustai-
nability Report. The GRI guidelines represent a comprehensive and internationally accepted recom-
mendation for the content of sustainability reporting. These define economic, environmental and social 
standard disclosures as well as information on the strategy, company profile and management sys-
tems as the minimum content of a sustainability report. In concrete terms, the standard disclosures 
comprise 49 Core and 30 Additional Indicators from the the areas of economy (e.g. financial conse-
quences of climate change), environment (e.g. disclosures on materials, emissions, energy consump-
tion, water consumption, biodiversity, and waste) and social (e.g. disclosures on humane working 
conditions, observance of human rights, social commitment and product responsibility).

The central principles for defining the content of the report are materiality, stakeholder inclusiveness, 
sustainability context and completeness.  The goal of these principles is the definition of the con-
tent of sustainability reports, taking the expectations and demands of the relevant stakeholders into 
account.  The central principles for defining the quality of reported information consist of the principles 
of balance, comparability, accuracy, timeliness, reliability, and clarity.  They are designed to ensure 
the transparency of sustainability reporting and enable stakeholders to make a sound assessment of 
performance.

To enhance the credibility of sustainability reporting, the GRI recommends, in addition to the estab-
lishment of suitable management systems and reporting processes, having the reports certified by 
experts on the basis of the GRI reporting principles.

Assurance procedure

The PwC approach for the assurance of a sustainability report basically follows the same standards 
as the audit of other business data and processes, and is followed in accordance with an international 
assurance standard („ISAE 3000“). A special feature of the assurance of sustainability reports, how-
ever, is that there are as yet no statutory provisions and requirements in Germany; meaning that the 
object, scope and standard of the assurance procedure are therefore agreed individually and entered 
in the assurance statement. The assurance procedure for the business audit of the Axel Springer SE 
2013 Sustainability Report is briefly outlined below:

Design Inspection

At the beginning of an audit, the assurance procedure, the necessary paperwork, documentation 
and contacts as well as the schedule are agreed with the client. This serves the senior auditor as a 
basis for drawing up a detailed assurance program. The preaudit itself includes the recording of the 
relevant systems and processes of sustainability reporting, as well as an assessment of adequacy in 
accordance with the agreed assessment criteria (process evaluation).

Audit of the reporting processes

Following this, the audit team establishes that the relevant reporting processes and process controls 
within the company have been complied with, particularly the processes concerning the gathering, 
quality assurance and aggregation of data for sustainability reporting (process validation). This can 
be done – depending upon the type and complexity of the processes – by process observation or 
an analysis of individual processes and controls. To do this, the auditor establishes on the one hand 
through so-called on-site inspections at the data source that data is fully and correctly recorded. 
On the other hand, the understanding of the process acquired during the preaudit ensures that the 
essential controls along the entire process chain up to the aggregation of key performance indicators 
and their provision for the report can be included in the audit. What is permissible and also desirable 
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to ensure the efficient performance of assurance, is the use of audit results from third parties, provided 
they meet the high standards of assurance procedure and assurance reliability demanded by PwC.

Audit of selected (quantitative) information

The audit of the quantitative data in the sustainability report is enhanced through analytical inspec-
tions – such as the generation and review of expected values, or the conducting of trend and devia-
tion analyses – as well as the classical scrutiny of documents. This applies mainly to those indicators 
which did not achieve sufficient assurance reliability through the process audits. This can also apply 
to individual information for which an individual audit promises higher assurance reliability or greater 
efficiency. The audit is accompanied by a review of the drafts of the Sustainability Report, to assess 
the compatibility of their content, language and design with the GRI reporting principles as well as the 
quantitative information in the context of the report.

Documentation of the audit

At the conclusion of the audit, the audit findings and any recommendations on improving the systems 
and processes of sustainability reporting are discussed with the client and the assurance statement is 
issued. The auditor‘s examination of systems and processes, along with the associated findings and 
recommendations, which are recorded in the assurance statement are often starting points for the 
optimization of internal sustainability management.
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Appendix
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About Axel Springer

Axel Springer SE wants to become the leading digital publisher. The digital media activities already 
contribute nearly 50% to its revenues and more than 60% to its EBITDA. Axel Springer’s business is 
divided into three segments: paid models, marketing models, and classifi ed ad models.

Headquartered in Berlin, the company is active in 47 countries with subsidiaries, joint ventures, and 
licenses. More than 40% of its revenues come from its international business. Over 12,800 employees 
generated total revenues of €2.8 billion and an EBITDA of €454 million in the fi nancial year 2013.

More informations at www.axelspringer.de

The Axel Springer logo above the main entrance of the Axel Springer building in Berlin. (Photo: Axel Springer SE)
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Video Library
In our video library, we present a number of videos on sustainability management in recent years – 
from the wood, pulp and paper chain to the commitment of our media to climate protection, right up 
to the benefi ts and development programs available to our employees as well as on the stakeholder 
interaction with Greenpeace.

Development Programs for employees

In order to develop new skills and to build on existing strengths, Axel Springer SE offers its employees 
an extensive development program. This ensures the personal advancement of the individual as well 
as mutual success.

Stakeholder Management

Since 1993, we have been continuously sounding out the interests, concerns and priorities of relevant 
stakeholders. Axel Springer SE published its fi rst environmental report in 1994. This 12-minute video 
documents a discussion at the Technical University of Berlin in December 2013. Oliver Salge, Head 
of Greenpeace Germany‘s Forest and Oceans Campaign and Florian Nehm, Corporate Sustainability 
Offi cer at Axel Springer SE, explain their concepts of Stakeholder Management. Moderation: Profes-
sor Dr. Dodo zu Knyphausen-Aufseß. (Source: Axel Springer SE)

In order to make Axel Springer employees fi t for the digital transformation, the creative team from Personnel Development 
has developed new networking formats such as for example the Digital Campus, Early-Bird-Café or PizzaCONNECTion. 
These networks facilitate the exchange of knowledge and information among the staff and aid the recognition of deve-
lopments and trends. Through „move“, Personnel Development has created a uniform communicative roof for its events. 
(Source: Axel Springer SE)
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Business development in 2013

The video is a recording of the speech by CEO Dr. Mathias Döpfner at the 2014 press conference on 
the fi nancial statement.
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Green IT

The fi lm on the IT2Green Project GreenIT Cockpit shows how the energy consumption for the de-
velopment of the online edition of the Hamburger Abendblatt is measured and can be visualized. 
The GreenIT Cockpit gathers the information from the various ICT systems (data processing center, 
network infrastructure and peripherals) and displays it in a form that is simple and easy to interpret 
in order to assist strategic planning and improve the ICT-based energy effi ciency of the organization. 
(2013 / 3:30 mins)

MOVING THE WORLD. Taking Responsibility

With its initiative „MOVING THE WORLD. Taking responsibility“, the DIE WELT Group is supporting 
thinking and acting in a sustainable and responsible way.

What power do consumers have to save the world through „eating properly“? The „MOVING THE WORLD. Taking responsi-
bility“ initiative invited government representatives, entrepreneurs, corporate managers and environmentalists to explore this 
question more thoroughly. (Source: Moving the world)
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Our path at the Axel Springer Akademie

The Axel Springer Akademie is the most progressive school of journalism in Germany. It combines the 
advantages of a well-established School of Journalism with those of a classical internship. As the lar-
gest private institution of its kind in Germany, the Axel Springer Akademie every year offers 40 aspiring 
journalists a sound two-year vocational training course as editors. In the video from 2012, fi ve former 
applicants present their path to the Akademie.

What packaging and how much of it does the environmentally conscious customer need? A top-class panel of experts 
looked into this question at the invitation of the „MOVING THE WORLD. Taking responsibility.“ initiative. (Source: Moving the 
world)
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Promotion of young journalists

The journalists from the Axel Springer Akademie complete a cross-media project during their training. 
With „Wahllos.de“, a team of 18 young journalists examined the question of why people have lost faith 
in politics and more and more Germans are becoming non-voters.

Axel Springer Prize

The Axel Springer Prize for Young Journalists was awarded in Berlin for the 22nd time in 2013. The 
Axel Springer Prize is one of the most important awards for young journalists in Germany, Austria and 
Switzerland.

In our everyday lives we constantly have the choice. Something we take for granted. Which is why we often forget what a 
privilege it is. What would it be like if we suddenly no longer had a choice? A fi lm by Paulina Czienskowski, Susanne Schu-
mann (members of Team 13 at the Axel Springer Akademie) and Riza-Rocco Avsar (coach and director at the Axel Springer 
Akademie) for wahllos.de, the Axel Springer Akademie‘s non-voter portal.

The Axel Springer Akademie awarded the Axel Springer Prize for Young Journalists for the 22nd time in 2013. This video 
was used to open the awards ceremony. Former award winners relate how the prize helped to advance their careers, which 
fashion faux pas they committed, where they celebrated and why everything is even funnier now.
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Axel Springer Honorary Prize 2012

Dutch journalist Ayaan Hirsi Ali was awarded the „Axel Springer Honorary Prize“ on 10 May 2012.

Media Entrepreneurs

Axel Springer SE started the MEDIA ENTREPRENEURS initiative in September 2011. We are looking 
for talented entrepreneurs with a digital background who, with their personality and ideas, are interes-
ted in advancing the transformation of media.

Award ceremony of the Axel Springer Honorary Prize in the Ullstein Hall in Berlin on 10 May 2012: Introduction by Marc Tho-
mas Spahl, laudatory speech by Leon de Winter, award presented by Friede Springer and thanks from Ayaan Hirsi Ali.

With „Content is king“ and „The medium is the fucking message“, a young candidate introduces himself to the dumbfounded 
members of the management board.
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„Axel Springer in Silicon Valley – the true story“

Spring 2013: 80 Axel Springer SE executives travel to Silicon Valley in order to learn and to gain ins-
piration. The mission: They want to fi nd out how to radicalize and accelerate the digital conversion of 
the company.

Their voyage resulted in three videos which document this special journey. In the video „The Story of 
Axel Springer‘s Famous Garage“, they reveal how things really began …

Hamburg-Ahrensburg offset printing works

In the Hamburg-Ahrensburg offset printing works, which has been in operation since 1983, Axel 
Springer newspapers for the North German region are produced as are titles from other publishers as 
a subcontractor. (2007 / 1:24 min)

„Axel Springer in Silicon Valley – the true story“: The video reinterprets the history of the foundation of Axel Springer SE.
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Wood, pulp and paper chain

1) “Tracing Russian Wood” 

“Tracing Russian Wood” demonstrates methods of tracing wood using an example in Leningrad Ob-
last near St Petersburg. The stakeholders include the paper manufacturer UPM-Kymmene, the timber 
supplier Zao Vist, the paper clients OTTO Group and Axel Springer SE, as well as the environmental 
organization Greenpeace. (2007 / 14 minutes / german language).

2) “Clean timber imports” 

“Clean timber imports” shows approaches to reducing the risk of corruption as well as the prevention 
of industrial accidents based on the example of timber imports from Russia for paper manufacturing in 
Finland. The stakeholders include the paper manufacturer Stora Enso, timber suppliers Shuyales and 
Ruskiy Les, paper clients Time Inc., Random House, Tetra Pak and Axel Springer. (2005 / 13 minu-
tes / german language). 



Axel Springer SE, Print Excerpt of the Online Sustainability Report 2013, Source: http://nachhaltigkeit.axelspringer.de

Our responsibility as a media company

246

Studies and Reports

Sustainability Management at Axel Springer

1. Sustainability Report 2013
2. Sustainability Report 2011
3. Sustainability Report 2009
4. Sustainability Report 2007
5. Sustainability Report 2005

6. Printing ink and Sustainability (2006)
Printing methods, printing inks and raw materials are presented in general and under the aspect of 
sustainability on 25 pages (in German).
        
7. From Russia....with Transparency (2005)
This  report is about the so-called „Tikhvin-Chalna-Project“ and the cooperation of the paper manu-
facturer Stora Enso with paper customers Axel Springer SE, Random House Group and Time Inc. in 
order to increase transparency in the cross-border timber supply chain. The critical review is carried 
out by Transparency International, the leading NGO on fighting corruption.

8. Sustainability Balanced Scorecard (2003)
In this research project Axel Springer cooperated with the Universities of Lüneburg and St. Gallen as 
well as with companies such as Bahlsen, Volkswagen and the Swiss UBS Bank. The project focussed 
on value-driven options of sustainability management and integration of environmental issues in stra-
tegic planning documents. The results of this work sponsored by the Federal Ministry of Education 
and Science (BMBF) are published in book form by the Gabler publishing house (in German).

9. Tracing Russian Wood Imports (2001)
In a joint project, Axel Springer, together with the Finnish paper manufacturer UPM-Kymmene and 
Otto Versand (mail order), has made the wood chain transparent from the forest in Russia to the paper 
mill in Finland. The first project report „Tracing Russian Wood Imports“ shows how imports of wood 
from Russia are ecologically audited. There is also room for critical voices from the Russian forest 
management and the environmental organization Greenpeace Russia.

9. Ecological Learning Processes in the Paper Chain (2000)
This study was written at the university of St. Gallen in Switzerland. Among other things, it describes 
how companies integrate ecological insights into their decision-making processes, using Axel Sprin-
ger as an example (in German).

10. Ecological Improvements in the Paper Chain (1999)
This report, available in German only, describes the background, goals and realization of the coopera-
tion between Otto Versand and Axel Springer with 8,900 Norwegian family-owned forestry enterprises 
and the paper manufacturer Norske Skog (in German).

Evaluation of the Ecological Life Cycles of Newspapers and Magazines (1998)
This analysis researches the environmental aspects of pulp and paper production using data gathe-
red in Sweden, Germany, and Canada. It was prepared in conjunction with the StoraEnso and Canfor 
companies.
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Glossary

Explanation of Abbreviations and Terms

Accessibility: the accessibility and usability of a system for people with disabilities.

Application: alternative designation for a program or software.

Occupational safety/health: includes safety at work, health, environmental and fire protection.

ION: improved offset publication paper

IGN: improved gravure publication paper

Benzol: hydrocarbon contained in petrol. Small amounts escape through exhaust fumes.

Bio-diversity: Diversity of species of flora and fauna

Blog (short for: weblog): a regularly updated website, whose articles (blog posts) are read in reverse 
chronological order.

Combined heating and power plant: gas-powered generator for producing power, heating and 
cooling

Browser: a software program, which can retrieve,download, buffer and display documents which are 
available on the World Wide Web. Popular browsers include Internet Explorer, Firefox, Chrome and 
Safari.

Chlorine: greenish-yellow, toxic gas with an acrid odor. It is still used sometimes for bleaching texti-
les, cellulose and paper.

Compliance: conformity to laws, voluntary commitments, guidelines and codes.

Community: a community refers to (regular) users of portals, forums or social networks. A charac-
teristic feature of communities is that their users generate the content themselves (User Generated 
Content).

Cross-media: Cross-media is the content-based, creative and formal networking of different media 
channels and advertising media relevant to target groups, with the aim of achieving maximum adverti-
sing success through the multi-channel appeal to target groups.

Data protection: Refers in general to the protection of personal data against misuse thus ensuring 
the informational self-determination of the individual, i.e. the fundamental right of the individual to 
make his own decisions concerning the disclosure and use of his personal data.

Dioxin: toxic hydrocarbons. They are released, for example, in the production of pesticides.

Discrimination: Discrimination, unequal treatment or degradation of people on the basis of certain 
characteristics or properties.

Printing inks: comprising of pigments, binding agents (for the adhesion of the pigment to the paper) 
and solvents (to keep the printing ink liquid until it is applied to the surface of the paper).



Axel Springer SE, Print Excerpt of the Online Sustainability Report 2013, Source: http://nachhaltigkeit.axelspringer.de

Our responsibility as a media company

248

ECF: „Elemental Chlorine-Free“ – cellulose bleached with chloride compounds instead of pure chlori-
ne

E-commerce: The sale of products or services on or via the Internet.

Emission: Liquid, solid (dust) or gaseous substances released from technical plants into air and water

Fossil energy: also known as primary energy; naturally formed gaseous, liquid and solid fuels such 
as natural gas, oil and coal

Fresh fiber: also known as primary fiber; paper fiber obtained from the resource wood

Information security: Refers to all the planned and implemented technical and organizational as-
pects that serve the protection of data and information sensitive or critical to the company.

International Social Policy: A catalog of social standards drawn up by Axel Springer on issues 
relating to human rights, compliance with the law, child protection, the treatment of employees, health 
and safety as well as the work/family balance. These standards are binding worldwide for all of the 
company’s activities.

Antitrust law: Legal regulations which deal with the prohibition or the requirements for admissibility of 
agreements between companies and other market participants which relate to competition, or contain 
requirements relating to behavior, in particular that of market-dominating companies.

Carbon dioxide (CO2): colorless, odorless and tasteless gas. It is formed by, among other things, 
combustion of substances containing hydrocarbons (such as, for example, wood, oil, petrol).

Carbon monoxide (CO): odorless, non-irritant but highly toxic gas. It is formed by the incomplete 
combustion of fossil fuels.

Highly-volatile non-methane hydrocarbons: odorless, non-irritant but highly toxic gases. They are 
formed by the incomplete combustion of fossil fuels.

Life Cycle Assessment (LCA): Analysis of the life-cycle of a product

LWC: „light weight coated“, lightweight rolling press paper, coated on both sides, for magazines, 
envelopes and catalogs

Mill broke: printed and unprinted scrap paper

Sustainability: According to the classical definition (Brundtland Report, 1987): „Sustainable develop-
ment means satisfying the needs of the present generation without compromising the ability of future 
generations to satisfy theirs.“

On Demand: Type of use in which the user may select any unit from a portfolio and consume it im-
mediately.

Regenerative energy: renewable energy sources such as sun, geothermal energy, water, wind and 
wood

Resources: Raw materials such as wood, oil, coal, clean water and clean air

SRP: Special Rotogravure Paper
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SC: super-calandered paper, magazine paper smoothed between the rollers of a calandering machine 
in the rotogravure process

Sulphur Dioxide (SO2): colorless, highly-toxic gas with an acrid odor, formed in the combustion of 
fossil fuels. The major cause of „acid rain“.

Site map: a document that describes the structure of a web site.

Social Media: Social Media refers to digital media and technologies that enable users to swap con-
tent and to create media content either on their own or with others. All of the media (platforms) are 
understood, which support users in their mutual communication through digital channels and in the 
interactive exchange of information.

Stakeholders: The term stakeholder is used to refer to a person or group which has a legitimate inte-
rest in the course or outcome of a process or project. The term „stakeholder“ comes from the English. 
„Stake“ can be translated as investment, share or claim, „holder“ as owner. The term ‚stakeholder 
group‘ is also increasingly catching on.

Nitric/Nitrous Oxides (NOX): toxic combustion gases – result in smog formation, overfertilization 
and „acid rain“.

SON: Standard Offset Newspaper publication paper

TCF: „Totally Chlorine Free“, cellulose bleached without chlorine or chlorine compounds

Toluol: Solvent present in the printing inks used in newspaper and catalog rotogravure

Usability: of a web site or software often indicates how often, productive and useful it is used.
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Legal notice

Copyright

Copyright 2013 Axel Springer SE. All rights reserved. All types of content (text, images, graphics, 
sound, animations and videos) and their arrangement on the website of Axel Springer SE fall under 
the German Copyright Act and other protective laws. Without the prior written consent of Axel Sprin-
ger SE, such content may only be used within the limiting provisions of the Copyright Act and subject 
to other applicable laws.      

Liability for Links

The Hamburg District Court‘s judgment of 12 May 1998 regarding „Liability for Links“ (312 O 85/98) 
clearly states that a website which includes links to other web pages is responsible for and can be 
held liable for the content of the linked pages; this liability can be circumvented only insofar as the 
website expressly dissociates itself from said content. Axel Springer SE hereby expressly dissociates 
itself from all the content of every page linked to sustainability.axelspringer.de and emphasizes that it 
does not have any influence on the design and content of the linked pages, nor does it adopt such 
content. If the linked pages include content that is offensive or illegal and this comes to the knowledge 
of Axel Springer SE, such links will be removed immediately. 
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Notes on Data Protection

Use and disclosure of personal data

The protection of personal data is important to us. As a rule, you can visit all of the pages at nachhal-
tigkeit.axelspringer.de, without us requiring personal data from you. All of the personal data collected 
is processed and used according to the German provisions for the protection of personal data.

Generally speaking, we need your personal data in order to reply to your queries or provide you ac-
cess to special information or offers, such as our newsletter or media subscriptions. We do not collect 
any personal data through our website without your consent. Should this be necessary, we will inform 
you and obtain your consent. We will not sell or otherwise market your personal data to third parties.

We will collect personal data only with your consent and only in the following cases:

• Subscription to the Newsletter
• Feedback Forms
• Orders of brochures
• Applications

Depending on the purpose, name, address, gender, date of birth, telephone number, fax number and 
e-mail address are collected and saved.

Statutory deadlines for the deletion of data

The deletion of the data occurs after the expiry of the legal, statutory or contractual retention periods. 
Provided that data are not affected by this, they will be deleted when their designated purpose ceases 
to apply.

Automatic collection of non-personal information

Google Analytics

This website uses Google Analytics, a web analytics service provided by Google, Inc. („Google“). 
Google Analytics uses so-called „cookies“, which are text files placed on your computer, to make an 
analysis of how you use the website possible. The information generated by the cookie about your 
use of the website is generally transmitted to and stored by Google on a server in the United States. 
In case IP anonymisation is activated on this website, your IP address will be truncated within the area 
of Member States of the European Union or other parties to the Agreement on the European Econo-
mic Area. In exceptional cases only, the complete IP address is transfered to a Google server in the 
USA and truncated there. Google will use this information on behalf of the operator of this website 
for the purpose of evaluating your use of the website, compiling reports on website activity for web-
site operators and providing them other services relating to website activity and Internet usage. The 
IP address, that your browser transmits within the scope of Google Analytics, will not be associated 
with any other data held by Google. You may refuse the use of cookies by selecting the appropriate 
settings on your browser, however please note that if you do this you may not be able to use the full 
functionality of this website. You can also prevent the collection of data generated by the cookie and 
related to your use of the website (including your IP address) for Google, as well as the processing of 
this data by Google, by downloading and installing the browser plugin available at the following link: 
http://tools.google.com/dlpage/gaoptout?hl=de. You can find Google‘s privacy policy here: http://
www.google.com/intl/de/policies/privacy/#information.
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Links to other websites

Upon leaving the websites of Axel Springer SE, you will be informed by an „external link“ (a new brow-
ser window opens) that you are accessing a different provider.

Security

Axel Springer SE protects the information transmitted to its website with technical and organizational 
security measures in order to protect personal data from random or deliberate manipulation, destruc-
tion or unauthorized access. Axel Springer SE is continuously improving its security measures in line 
with the latest technological developments.

Right to information and public procedures directory

On request, we will inform you in writing in accordance with applicable law, whether and which perso-
nal data we have saved about you.

Please do not hesitate to contact our data protection officer if you have any questions regarding the 
processing of your personal data:

Andreas Macke
Data Protection Officer
datenschutz@axelspringer.de
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Contacts for sustainability

Your feedback is welcome!

Here you will find your main contacts in the publishing and printing locations, in the editorial offices as 
well as at the suppliers of printing paper and printing services.

Contact persons at Axel Springer in Germany

Florian Nehm
Corporate Sustainability Officer
Axel-Springer-Straße 65
10888 Berlin
Tel: +49 30 2591 79370
nachhaltigkeit@axelspringer.de

Edda Fels
Head of Corporate Public Relations
Axel-Springer-Str. 65
10888 Berlin
Tel: +49 30 2591 77600
edda.fels@axelspringer.de

Claudia Thomé
Head of Investor Relations
Axel-Springer-Str. 65
10888 Berlin
Tel: +49 30 2591 77421
claudia.thome@axelspringer.de

Jörg Schönemann
Head of Corporate Purchasing
Axel-Springer-Str. 65
10888 Berlin
Tel: +49 30 2591 72392
joerg.schoenemann@axelspringer.de

Niels Matusch
Head of Group Controlling
Axel-Springer-Straße 65
10888 Berlin
Tel: +49 30 2591 78201
niels.matusch@axelspringer.de
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Contact persons at Editorial Offices in Germany

There are numerous people on the editorial staff to whom you can talk about sustainability related 
issues.

BILD
Sven Stein
Axel-Springer-Straße 65
10888 Berlin
Tel: +49 30 2591 76858
sven.stein@bild.de
www.bild.de

BILD am SONNTAG
Markus Pönitz
Axel-Springer-Straße 65
10888 Berlin
Tel: +49 30 2591 76534
markus.poenitz@axelspringer.de
www.bams.de

B.Z.
Peter Huth
Kurfürstendamm 21/22    
10874 Berlin
Tel: +49 30 2591 73715
peter.huth@axelspringer.de
www.bz-berlin.de

DIE WELT and WELT am SONNTAG
Claudia Ehrenstein
Axel-Springer-Straße 65
10888 Berlin
Tel: +49 30 2591 71963
claudia.ehrenstein@welt.de
www.welt.de
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LA1 Total workforce by employment type and country

GRI-Indicator LA1 Axel Springer SE
Sustainability
Report 2013

Personnel by occupation

Editors
Company employees
Skilled workers
Skilled labourers
Total

Personnel by location

National
International
Total

Locations national
Hamburg
Ahrensburg/Offset
Essen-Kettwig
Berlin
Spandau
Munich
Dusseldorf
Cologne
Frankfurt
Branch offices home country
Total
National locations are reported on January 31st.

International subsidiaries
Czechia
Russia
Schwitzerland
Poland
Hungaria
Spain
France
Slovakia
Serbia
International AS SE (other employees of AS
SE in foreign countries)

Total international

Total

2011
3.685
8.217

2012

536
447

12.885

3.597
9.991
474
455

14.517
419

14.802

2013
8.548

2013
3.412

10.529
442

218

8.708
5.809
14.517

2.556

3.819
309
126

6.254
14.802

2.554
346

263
2.880

312345
97 118

2011
8.427
4.458
12.885

2.649
409 371

239
3.514

2012

6.254

8.427

747
194
432

520
409
374

1.771

430
1.254
502
66

8.708

737
393

1.327
568
102

185
418

945
8.548

746
182

730

5
32

143
601

4

651
777

1.372

71 64
64 84

83
1.743

91

391
918

5.809

12.885 14.517

953

4.458

14.802
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LA1 Total workforce by employment type and country

GRI-Indicator LA1 Axel Springer SE
Sustainability
Report 2013

Breakdown of number of employees by gender

m w m w m w
Editors 2.236      1.448      2.131      1.466     2.001    1.411        
Company employees 4.327      3.890      5.342      4.649     5.691    4.838        
Gewerbliche 815         169         766         163        704       157            
Total 7.378       5.507       8.239       6.278       8.396      6.406          
Summe

Sickness absence (Germany)

Editors
Company employees
Skilled workers
Skilled labourers
Gesamt

Average length of employment (Germany)

Length of employment in years

Average age (Germany)

Average age in years

SHE figures

absolut % absolut % absolut %
Axel Springer SE 218 4,2% 198 4,6% 179 4,4%
Axel Springer SE and consolidated
companies

329 3,7% 312 3,8% 307 3,7%

2011 20132012

2011
3,4%
3,7%
8,2%
8,1%
4,2%

2011
43,1

2012
41,9

2012
11,2

2013
10,8

2013
3,2%
3,3%
6,5%

2012
3,7%
3,9%
7,3%
6,9%
4,3%

2013
41,7

6,7%
3,6%

2011
11,5

12.885 14.517 14.802

2011 2012 2013
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LA7 Occupational diseases and accidents at work 

LA7 - Occupational diseases and accidents at work Axel Springer SE
Sustainability Report 2013

Reportable
work

accidents

Reportable
accidents

(1000-
employee

quota)

Reportable
commuting
accidents

Reportable
commuting
accidents

(1000-
employee

quota)

Reportable
work

accidents

Reportable
accidents

(1000-
employee

quota)

Reportable
commuting
accidents

Reportable
commuting
accidents

(1000-
employee

quota)

Reportable
work

accidents

Reportable
accidents

(1000-
employee

quota)

Reportable
commuting
accidents

Reportable
commuting
accidents

(1000-
employee

quota)

Publishing offices 
Germany

Office Berlin 10 3,47 23 7,99 11 4,61 23 9,64 15 5,74 21 8,04

Office Hamburg 3 1,13 10 3,78 7 4,72 10 6,74 7 5,18 18 13,31

Verlagsbüros International

Office Zurich 6 14,88 2 4,96 1 2,48 0 0,00 0 0,00 0 0,00

Own printing plants
Printing plant Spandau 9 26,10 2 5,80 8 25,64 7 22,34 9 30,30 5 16,84

Printing plant Ahrensburg 8 20,70 5 12,90 12 34,00 1 2,83 8 24,62 2 6,15

Printing plant Kettwig 7 27,60 2 7,61 12 50,00 2 8,33 7 31,96 3 13,70

Printing plants Hungary 2 19,61 0 0,00 1 9,80 0 0,00 0 0,00 1 11,11

2011 2012 2013

Seite 1 von 1
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EN 16 Materials Balance Emissions 2013

EN 16 - Materials Balance Emissions 2013: Axel Springer SE
Sustainability Report 2013

CO 2  Emissionen

in kg 2011 2012 2013
Delta

2013 vs. 2011
Printing Plant Spandau 100 237 416 314,7%
Printing Plant Ahrensburg 0 0 0
Printing Plant Kettwig 715 782 892 24,8%
Printing Plants Ungarn 179 156 166 -7,7%
Total 994 1.176 1.474 48,2%

in kg 2011 2012 2013
Delta

2013 vs. 2011
Publishing offices Germany
Office Berlin 13.052 13.439 13.170 0,9%
Office Hamburg 8.392 8.048 7.653 -8,8%
Total publishing offices Germany 21.444 21.487 20.823 -2,9%

Publishing offices International
Office Zurich 229 125 113 -50,7%
Total publishing offices international 229 125 113 -50,6%

Total publishing offices 21.673 21.612 20.936 -3,4%

Printing Plants
Printing Plant Spandau 6.353 6.010 5.506 -13,3%
Printing Plant Ahrensburg 7.571 7.607 7.143 -5,7%
Printing Plant Kettwig 4.694 4.435 4.051 -13,7%
Printing Plants Hungary 1.063 865 874 -17,8%

Total own printing plants 19.682 18.917 17.575 -10,7%

Total 41.354 40.529 38.511 -6,9%

in kg 2011 2012 2013
Delta

2013 vs. 2011

Publishing offices Germany
Office Berlin 13.052 13.439 13.170 0,9%
Office Hamburg 8.392 8.048 7.653 -8,8%
Total publishing offices Germany 21.444 21.487 20.823 -2,9%

Publishing offices International
Office Zurich 229 125 113 -50,7%
Total publishing offices international 229 125 113 -50,6%

Total publishing offices 21.673 21.612 20.936 -3,4%

Printing Plants
Printing Plant Spandau 6.454 6.247 5.923 -8,2%
Printing Plant Ahrensburg 7.571 7.607 7.143 -5,7%
Printing Plant Kettwig 5.409 5.217 4.943 -8,6%
Printing Plants Hungary 1.243 1.022 1.040 -16,3%
Total printing plants 20.676 20.093 19.048 -7,9%

Total 42.348 41.705 39.984 -5,6%

Carbon Dioxide CO2 direct Emissionens)

Carbon Dioxide CO2 (Total of direct and indirect emissions)

Carbon Dioxide CO2 (indirect emissions from electricity consumption and district heating)

Page 1 of 1
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EN 7 Energy Saving Measures 2012 and 2013

EN 7 Energy Saving Measures 1 

EN7: Energy Saving Measures 2012 and 2013 

 
 

Measures 
 

Implementation 

    
Value chain    

Research into the innovation 
potential for the improvement 
of energy and/or CO2 
efficiency in the entire process 
of digital data processing 

Within the framework of the cooperative 
"GreenIT cockpit" project, performance 
indicators to control the energy and/or CO2 
efficiency of digital media channels' IT 
processes are to be developed in collaboration 
with the Technical University of Berlin and the 
Federal Environment Agency. 

Measure implemented: Indicators 
and a dashboard for the visualization 
and control of the energy and CO2 
efficiency of digital media channels 
were developed within the scope of 
the now completed co-operation. 

    
 

 

Improvement of the energy 
and/or CO2 efficiency in the 
current operation of the data 
centers 

Optimization of the areas in the data centers 
(focus on Hamburg); server virtualization for 
replacing legacy systems; use of district 
heating and/or outside air for cooling; 
advanced measuring technology as well as 
adaptation of temperature levels. 

Measure partially implemented: 
Legacy server systems at the Berlin 
and Hamburg sites were replaced by 
virtualized systems. Activities to 
optimize the cooling of our own data 
processing center areas were 
postponed in favor of searching for 
external alternative areas. 

    
 

 

Improvement of the energy 
and/or CO2 efficiency at the 
digital workstation 

Continuation of ongoing measures for 
optimizing energy efficiency in the client area, 
e.g. by using multifunction devices as 
replacements for or to avoid the use of 
dedicated printers/fax machines. 

Measure implemented: Assigned 
printer/fax machines have been 
almost entirely replaced by 
multifunction devices or by a fully 
electronic workflow. 

   
 

 

Improvement of CO2 efficiency 
in facility management 

Examination of options for using energy-saving 
technology in lighting (LED), ventilation (heat 
recovery) and heating (pump technology) at 
the Hamburg and Berlin sites. 

Installation of high-efficiency pumps 
of energy efficiency class A in the 
area of heating technology. (Annual 
savings: 84,000 kWh); The 
installation of energy efficient LED 
lighting to replace conventional 
lighting. Annual savings: 39,000 
kWh. 

    
 

 

Continuing from 2011: 
Reduction of CO2 emissions to 
30 percent in Hamburg's 
facility management.  

The planned effect of the measures 
implemented in the middle of 2012 (instead of 
2011) (installation of new technology, new air 
conditioning concept) cannot be demonstrated 
until after the expiry of the first year of 
operation in mid-2013. 

The measures completed in the 
refrigeration sector at the Hamburg 
office location in 2012 will lead to 
annual energy savings of 635,000 
kWh 

     

To reduce the energy used for 
lighting at the Kettwig printing 
site by 30 percent by the end 
of 2013.  

Construction of a natural gas combined heat 
and power plant (CHP) with an electrical 
output of 49.5 kW. As a result the waste heat 
produced by the generation of electricity can 
be used to heat water from the beginning of 
2013. 

Measure implemented: Energy 
efficiency in electricity and heating 
was improved through the 
commissioning of a natural gas-fired 
combined heat and power plant 
(CHP). The heat emitted from the 
generation of electricity is used for 
heating water. 



Axel Springer SE, Print Excerpt of the Online Sustainability Report 2013, Source: http://nachhaltigkeit.axelspringer.de

Our responsibility as a media company

260

EN 7 Energy Saving Measures 2012 and 2013

EN 7 Energy Saving Measures 2 

   

Improving the energy 
efficiency of electricity and 
heating at the Kettwig printing 
site from the beginning of 
2013. 

Construction of a natural gas combined heat 
and power plant (CHP) with an electrical 
output of 49.5 kW. As a result the waste heat 
produced by the generation of electricity can 
be used to heat water from the beginning of 
2013. 

Measure implemented: Energy 
efficiency in electricity and heating 
was improved through the 
commissioning of a natural gas-fired 
combined heat and power plant 
(CHP). The heat emitted from the 
generation of electricity is used for 
heating water. 

  
    

Downstream Value 
Chain   

 

Improvement of CO2 efficiency 
in press logistics 

Training programs for logistics partners in the 
areas of "innovative automotive technology" 
and "fuel-saving driving behavior". Axel 
Springer will finance appropriate courses for 
logistics service providers at various locations. 
Participation is voluntary. The experience 
gained will flow into the further development 
of the concept. 

The Logistics & Services department 
invited logistics service providers to 
a briefing session at the Spandau 
printing works in September 2013. 
Together with its research partner, 
the International Transfer Center for 
Logistics (ITCL) and Mercedes-Benz, 
ways of saving fuel and reducing 
exhaust emissions were presented. 
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International Social Policy

In view of the company's growing international presence, Axel Springer SE
has adopted a catalogue of social standards. This International Social Policy
is a binding guideline for social integrity and applies to all the company's
activities throughout the world. 

Preamble

Axel Springer is an internationally operating media compan y.

The core business of Axel Springer is information and entertainment disse-
minated in newspapers, magazines and in digital media.

The central values of our corporate culture are creativity, integrity and ent-
repreneurship. 

Our work is focused on people: readers, business associates, shareholders
and our employees.

Motivated, competent employees produce good products. The quality of
our products provides the basis for our company’s economic independence
and its future.

Social responsibility in our company management has always been of
major importance for Axel Springer SE.

The company is distinguished not only by good corporate go vernance but
also undertakes to comply with internationally recognised social standards.

1. Human Rights

Axel Springer acknowledges and supports the United Nations’ “Universal
Declaration of Human Rights” and does not tolerate any behaviour that 
disregards it.

2. Compliance with the Law

Axel Springer observes the laws and ordinances of countries in which the
company operates as well as the principles of its International Social Polic y. 
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3. Child Protection

Axel Springer does not accept the illegal employment of children or young
people – either within its own company or by its business associates. 
The legal employment of children and young people must also not be 
detrimental to their physical and mental development.

4. Treatment of Employees

Axel Springer is committed to treating every employee with dignity and
respect and to ensuring that he/she can w ork in an environment that is free
from physical restrictions and sexual, psychological or verbal harresment.
All indications of infringements will be investigated – subject to the 
protection of the interests of victims and witnesses.

5. Equality of Opportunity

Axel Springer offers equality of opportunity to every member of staff.

In this connection ethnic origin, skin colour, sex, age, marital status,
disability, religion, nationality, sexual orientation or social background 
is immaterial.

We expect our staff to declare their belief in democratic principles and 
to tolerate people with differing opinions.

6. Right of Association

Axel Springer respects the right of its emplo yees to create an association 
to represent their rights and to join this and participate in it acti vely.

The company works with the employees' associations fairly, constructively
and in a spirit of trust.

7. Health and Safety

At all its places of work, Axel Springer will take such measures as required
to avoid accidents and damages to health.

The company expects its staff to comply with the rules on health and safety
at work.

8. Wages and Welfare Benefits

Axel Springer pays wages and salaries and grant welfare benefits that at
least match the relevant national statutory minimum standards.
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9. Employee Qualification

Within the context of its operational requirements, Axel Springer assists in
developing the professional capabilities of its employees through suitable
education and training measures.

10. Work/Family Balance

Within the context of its operational requirements, Axel Springer supports
its staff in balancing their professional and private interests and, in 
particular, in achieving an appropriate work/family balance and complies
with statutory requirements.

11. Cooperation based on Trust

Axel Springer expects integrity, loyalty and cooperation based on trust 
from its staff. Our actions are characterised by respect for the opinion of
others and fairness in dealing with each other.

12. Expectations of our Business Associates

Axel Springer expects its suppliers to comply with the following 
principles described above:

1. Human Rights

2. Compliance with the Law

3. Child Protection

4. Treatment of Employees

5. Equality of Opportunity

6. Right of Association

7. Health and Safety at Work

8. Wages and Welfare Benefits
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... 

INDEPENDENT ASSURANCE REPORT1

To Axel Springer SE, Berlin 

We have been engaged to perform a limited assurance engagement on selected data of the Sus-
tainability Report 20132 of Axel Springer SE, Berlin (the “Company”). The sustainability infor-

mation selected by the Company and evaluated by us has been marked with ( ). 

Management's Responsibility  

Company’s Board of Managing Directors is responsible for the proper preparation of the sustain-
ability report in accordance with the criteria stated in the Sustainability Reporting Guidelines 
Vol. 3.1 (pp. 7-17) of the Global Reporting Initiative (GRI): 

 Materiality,
 Stakeholder Inclusiveness, 
 Sustainability Context, 
 Completeness, 
 Balance,
 Clarity,
 Accuracy,
 Timeliness,
 Comparability and 
 Reliability. 

This responsibility includes the selection and application of appropriate methods to prepare the 
sustainability report and the use of assumptions and estimates for individual sustainability dis-
closures which are reasonable in the circumstances. Furthermore, the responsibility includes 
designing, implementing and maintaining systems and processes relevant for the preparation of 
the sustainability report. 

                                                        
1    Our engagement applied to the German version of the Sustainability Report 2013.  This text is a 

translation of the Independent Assurance Report issued in German language - the German text is au-
thoritative.

2 Our engagement applied to the German version of the Sustainability Reporting 2013 as online ver-
sion. The Sustainability Report 2013 is released as an online version on 
www.nachhaltigkeit.axelspringer.de.
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Practitioner's Responsibility  

Our responsibility is to express a conclusion based on our work performed as to whether any-
thing has come to our attention that causes us to believe that the selected quantitative data of the 

sustainability report 2013 of the Company marked with ( ) has not been prepared, 
in all material respects, in accordance with the above mentioned criteria of the Sustainability 
Reporting Guidelines Vol. 3.1 of the GRI. Within the scope of our independent assurance en-
gagement we did not perform an audit of product- and service-related data (e.g. emission free 
services) set out in the sustainability report as well as of data referred to press releases or exter-
nal documents or expert opinions.  

We also have been engaged to make recommendations for the further development of sustaina-
bility management and sustainability reporting based on the results of our assurance engage-
ment.  

We conducted our work in accordance with the International Standard on Assurance Engage-
ments (ISAE) 3000. This standard requires that we comply with ethical requirements and plan 
and perform the assurance engagement, under consideration of materiality, to provide our con-
clusion with limited assurance. 

In a limited assurance engagement the evidence-gathering procedures are less comprehensive 
than in a reasonable assurance engagement (for example, an audit of financial statements in ac-
cordance with § (Article) 317 HGB ("Handelsgesetzbuch": "German Commercial Code")), and 
therefore less assurance is obtained than in a reasonable assurance engagement. 

The procedures selected depend on the practitioner's judgement. 

Within the scope of our work we performed amongst others the following procedures: 

 Inquiries of personnel responsible for the preparation of the Sustainability Report 2013 re-
garding the process to prepare the reporting of sustainability information and the underlying 
internal control system; 

 Inquiries of personnel in the corporate departments Sustainability, Corporate Controlling,  
Facilities Engineering Management & Health and Safety, Environmental Management, Hu-
man  Resource Development and Human Resource Controlling on relevant data gathering 
and reporting processes and internal controls within these processes;  

 Recording of the systems and processes for collection, analysis, validation and aggregation of 
sustainability data and its documentation on a sample basis; 

 Performance of site visits as part of the inspection of processes for collecting, analyzing and 
aggregating selected data at the headquarter in Berlin and at the printing plant in Berlin 
Spandau;

 Analytical procedures on sustainability data of the sustainability report; 

 Comparison of selected data with corresponding data in the Company’s Annual Reports 2012 
and 2013; 

 Gaining further evidence for selected data of the sustainability report due to inspection of 
internal documents and reports of external service providers. 
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Conclusion 

Based on our limited assurance engagement, nothing has come to our attention that causes us to 
believe that the selected data of the Sustainability Report 2013 of Axel Springer SE marked with  

( ) has not been prepared, in all material respects, in accordance with the above 
mentioned criteria of the Sustainability Reporting Guidelines Vol. 3.1 (pp. 7-17) of the GRI. 

Emphasis of Matter - Recommendations 

Without qualifying our conclusion presented above, we make the following recommendations for 
the further development of the Company’s sustainability management and sustainability report-
ing:

 Further formalization of the internal control systems for sustainability information; 

 Ensuring consistency of available data in all reporting systems; 

 Establishment of a process for a continuous update of the manuals for valid CR data; 

 Adjustment of sustainability reporting to the changing business model; 

 Preparation of sustainability reporting in accordance with GRI G4. 

Berlin, August 25th, 2014

PricewaterhouseCoopers 
Aktiengesellschaft 
Wirtschaftsprüfungsgesellschaft 
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